Contact

917-660-5797
linkedin.com/frederick-collie
fred@fcgxdesigns.com
www.fcgxdesigns.com

FRED COLLIE

Graphic Designer

Profile

Graphic designer with over 8 years experience in graphic design, 6 years in illustration and 7
years in web design. Specialized in creating digital content such as social media marketing,
logos, presentations, banners ect. Seeking to explore more aspects and challenges of design
such as advertising, presentation and web design in the creative industry. Efficient in
communicating and problem solving to provide visual solutions in the respected timeframe.
Graduated Nassau College with an Associates in Commercial Art.

Software Skills

Education

Nassau College
Major: Commercial Art A.A.S
2013 - 2018

Experience

Universal Music Group, Manhattan, NY — March 2019 — November
2020

e Responsible for leading/developing/delegating and executing design for each
project across tour, e-comm, retail and d2c categories for bravado’s heritage
artist genre

e Reported to and partner with the marketing director for all projects

* Responsible for on-time delivery of the highest quality product

Texas Black Expo Organization, Houston, TX - September 2016 — 2019

e Responsible for designing the layout and color theory to develop creative
concepts

e Ensured communication/graphics is consistent and reflects the brand
standards, mission values, culture, and strategic priorities of the organization

e Collaborated within the team and across functions to execute and produce
creative graphic solutions

¢ Photography — responsible for photo editing (project dependent), product
photo library management

¢ Develop presentation of all internal communication letters

Etched Communications, Houston, TX —June 2014-2018

e Conceptualized visuals, based on project requirements to meet company goals.

e Managed multiple projects simultaneously and effectively prioritized project
task.

e Worked with outside vendors regarding ongoing projects.

e Schedules and tracks projects to ensure timely completion within our Project
Management tool.

e Saves all files using proper naming conventions and cataloging.

e Point persons for all designs for department partner’s collateral as requested
and briefed in.

e Work with Marketing to understand business objectives and departmental
goals.

* Produced materials in a multitude of media (Flyers, Postcards, Advertisements,
Brochures, Social Media Assets, Html, Emails, etc.)

e Performs other duties and projects as assigned
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JEROME LOVE

“'A LIFE WITH ALL THE RICHES IN
THE WORLD, BUT NO ONE T0
SHARE THEM WITH, ISN'T
WORTH LIVING."

- JEROME D. LOVE

A i et

ET LI
SHF  emmene

MERTATID

“Trust In the Lord with all
ihine heart; and lean not
unto thine own
understanding.”

— Proverbs 3:5

_ @JeromeDLove

Book Cover Social Media Quotes

GET UP Texas Black Expo Eﬂ[

SGET OUT, lrses o A

MOTIVATED
] 112 )
@]JeromeDLove s%a‘.;l:m: v ‘l: ﬁ

Powerpoint Presentation
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JEROME LOVE

Jerome D. Love

Empowering Peaple, Changing Lives

Mist, Pearland, TX 77584

h

“SELL YOUR HOME IN 60 DAYS OR LESS OR WE'LL GIVE YOU $1,0007

Post Card

BLACK
ENTERPRISE
Contributer

AVAILABLE FOR:

Corporate Luncheons, Opening or

Closing Sessions, Awards Banquets, BLACK
Professional Development, and more! EVNTERPRISE
: elcomes
@Jeromelove JEROME D. LOVE

. Founder of One of America’s Largest Business Expos,
n ’ Award Winning Author, Bus s Consultant, Motivational Speaker,
and Black Enterprise Contril

Text GetMotivated to 797979
www.jeromedlove.com ol ] @jeromedlove  jeromedlove.com

Retractable Banner Social Media Promotion
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TEXAS BLACK EXPO

$TBE2015: BUILDING BETTER LIVES

Texas Black Expo Past Sponsors
#TBE2014: Healthy People. Healthy Communities.

979THEBOK ~AARP  accenture

B @ ol

HTBE2015: BUILDING BETTER LIVES g FC -
2015 SPONSOR - : ' N o=

pre o
June 11 - June 14, 2015

\  HOUSTON, TEXAS i . o
- Bl oo e
TR i (O

e o
= . &%ﬂ}_ Qemrrm Walmart

EVENT
SUMMARY

EBE .L?\tr}: ual
Summer

Celebration
presr =iy

Education.
Entrepreneurship.
Empowerment
June 8 - June 11, 2017

IMPACT REPORT

Sponsor Package



3 {FEEX
TEXAS BLACK EXPOco

TEXAS BLACK EXPO PRESENTS

G@D $25

GENERAL

F RID AY ADMISSION

FRIDAY MAY 13TH :
TIME: 10PM

HOUSES OF BLUES

{mruiurrnrsms BEING. M.\nrum‘.} 1204 Caroline St, Houston

VISIT TEXASBLACKEXPO.COM FOLLOWUS GTEXASBLACKEXPO
FORMOREINFO GEIY #TBE2016

13E TEXAS BLAGK EXPO PRESENTS

FIERCE
NATURAL

& BEAUTY
HAI SHOWCASE

ﬁNEEUl NECOLE DEVI
iMM\' YEE BITCHIE DEV

SATURDAY JUNE 13

* JUNE 13TH

SCOVERY GREEN PIRI(

Ei® Y @TIXASBLACKEXPO # 10
GETTICKETS! @ TEXASBLACKEXPO.COM

SOUNDS BT o

voil] ENVY

AND FITNESS

JUNE 13

GET TICKETS! @ TENAS BLACKEXPO COM

E1® W7 @TEASBLACKEXPD
FiW o @TEXASBLACKEXPO #THEZON TEXASELACKEXPO.COM L ooy @i 1 PRESENTED BY

Advertisements/banners/misc.
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TEXAS BLACK EXPOcow

18E TEXAS BLACK EXPO PRESENTS

COFFEE
0

AND CONVERS

BUSINESS EMPOWERMENT FORUM: BUILDIN

i3t #TBE2015

SALUTE ITS WONDERFUL
SPONSORS AND PARTNERS :

FEATURING

DR G[NE lANI]RUM

DARRYL KING,

I'IHI'!‘I.hE l‘lI'FlF'ﬂl"!Hﬂ ROLE 1
ENNBOSSO  ZAMDIBRYANT  SEBMNIOWSHI  MTUCDERL  LARVGHEN

JUNE 12, HOUSTON, TX
1:30 REGISTRATION 8:00 PROGRAM BEGINS
TICKET PRICE: S50

T =3 STRATEGIC PARTNERS
TEXASBLACKEXPO.COM SPONSORED BY: RN YEE Gl B==¥
E1® Y @TEXASBLACKEXPO # TBE2015 B% W @TEXASBLACKEXPO #TBE2015
TEXAS BLACK EXPO'S 15TH ANNUAL  AQREER 2 Tl g ke e e
ar a SpIrit ot rasiliency in naiping businessas
AWARD S in Texas recover from Hurricane Harvey.
FR’DAY’ JUNE 8TH MEIMEI[M;IUHH mzatmmmw@aus 'J[STERIEIRIER
12 NOON ReGRe T il
SPONSORED BY @D . Ff s A N2l | |
HYATT REGENCY DUWNTUWN CLAUDIA lﬁHIHR DR_ CAESAR MALDONADD RENEE LOGANS
1200 LOUISIANA STREET, HOUSTON, TX 77002 enticaa e R e e P

FOLLOW US @TEXASBLACKEXPO GElY¥ #TBE2018 CLICKHERE TO GET TICKETS

Advertisements/banners/misc.
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Jameson Wiskey

\RE CORDIALLY INVITED TO

JAMESON 4
PRESENTS A S h 1 F I 4 IJ

PRIVATE LHeRd

FRIENDS GIVING

DI NNER

IN CELEBRATION OF FRIENDSHIP _ _ Lo
MLK DINNER

NOVEMBER 26, 2019 Honoring
: Ron Stewart
8:00 PM Moosie Wins

RICARDO STEARK HOUSE
215 2nd Ave, New York, NY 10029

. Practes

Event Invitations



About Myrtle Consulting Group.

[ 4

—lLLaX

D E S | G NS

MISC PORTFOLIO

MYRTLE CONSULTING GROUP

Driving Improvement On the Line, Delivering Results to the Bottom Line

Fluctsting costs, inefMlent spovy chain, outdated egepment, wrpredicable consumens, inefectve ITventory managemers,

thebst 8 7

aractice and it may seem

Agh he egporunities
Thers are cpporhumEes 1o.compete sed stimlate growth

Proven E:pcmu A Customized Appruach

e Erproverient strabegies howerer.

Mye1a Corausting Grouis M buit e vd thaes 25 yaart of handk.

Mg oo Brg baverage, consumir products st i scherces

" and sardees with o

Shop Floor Leadership

e hap safey

Management Systems

must ba constant.

1o irgrove behavior streamiine communcation and faciltats
sound decokon-making.

Production Optimization (OEE]

[Ee wl—- inw-w and productivity by ﬂ-m-!

eqtiuise utisation of pludxlun sty and mu-—uamdu:
ten capacity.

Maintenance and Rellability

The eperation can ba 2 comtly sirain or aa ofortive usz, We
ne: state-of the-at-te, jentify, recond, plen, ached-
e, age and execute repains, We guide chents by encounsging
teamwerk Betwesn production, lanitation and mnmnm
alf 1 ey Frcn 1
e

Lean Six Sigma

e ko procisehy hiw o incceporate Lean Si Sigea te .
Inate waste and estput variations. We select projects that ar
e o cperational metrics and provide active cosching for belts,
champioes, functional managers, supervisors and 1hep floor ap-

[

and proactive
Mhyrtle Cormstng Group leversges powerful metrics and oy

per
ierkity gaps and produce behavior changes ot oll employee lov
e

Logisties and Warehousing

Wit Improve warzhouse eperations and management by forus:
inareas such a3
un.'-'-,_ and|chipping. Dur bean wanshosting meth.
et Ralp eientt balusew (Ri% piBemd and redsurest agane
shipaingacaiing cysies

Sanitation Efficiency
SINRATON B OREN UNSIP-MEASEIRT and INCoRStEAL, Haoing
0O MRS, SN 3% DOOF DOOUCT QUANTY. Increased production
fre, aqueprent damage and cperahonad detns. Our shep-by.
step, Fine-tuned saniation programs e carmed sat wits mik
bary precicon.

D
)

Sustainable Results CONTACT US

Mayreie Consuiting Group's Nexinie arc adaptable cepioyment madel helos align

e W s ctctves, m”mi o Ine 1o the saarrom e emcy fessn, | EDWIN BOSSO

Pace and Performance e sperational, fy J ™ | Senice Fastner

sults M B17-538-8116
inbessa@myrtlegroup.

Case Study Case Study becii

m ipam dolor ait et comeceRur MIKE SCHELLBERG

Lorem gpaum dolor 1 amet, consectetw L
incing olit, sed 6o wnaved tempse i | Partn

wcipisting elit, sed do rusmod temger in-

ehdidhant ut lalore v% dakre inegna alipas.
UL @i a0 minim veriam, s sedtivg
Ecitanion eiamon borks nisl ot aligap
X #3 CONVROCO CORGequ. Duls aute Fu-
T Gelor i reprehendecit In voluntate it
etre clum dodone e fugat rlla parater
Excopieas cink oocancat cupsdatat non pmi-
dent, wenk in cvkos g oficla desarunt recl-
18 anim i st bty rani ot aligu g

cinfebu 12, labore o, dobeie i alue
T e ad i vendaen, guss nostred
werCitation ulamoo aboris nisl 1 oL
3 B3 COMMOSS Consequat. Deis 35 i
o8 00k i repreRenCert in vOLDEES welt
ascn cifm doicre ou hugat nuta parstur
Encaptour sint occsecat copidatat non poci
dant. srkia wbaw officia devarurt sl
i ut sl

o 08 comrnade consequat. Duis aute i
v slor in reprehendertt in veluptate vait
ewe clum dolon eu fupst fulls paritur
Ererpte sirt occameat cupiditat ngn prcic
e, ok in culos s oficia desaiuat el
14 anim id et b,

whare the wark is dana.

-—
We five "on the line® and Fve for
what wa do. We will ke there,

axea ummvda compogunt. Dy aute in
re dolse in reprobarcesit in vokmptate vl
wian dilurs dcrr ou fugat nulls paratuc
Exeaptaur sing occancat cupidatet nom prci-
dnnt, sund s culiae g alficia desariet ok
Wt i i st labonm.

rtner
me Implemantation

up
—[ 1617-538-8116

ke schellbarg@myrtiegroun.
com

—

lIll\\.\ec:mal\m:,-np-.-.wm-enamme
/ Inar at aceataratod spaod whon it
mattars mas:

Qur results se1 us apart and every
engagement B structured to en-
aure our interest are aligned with
the clients’

ratory,

QUALIFICATION

HIGHLIGHTS

Myrtle team

Qas?®

QUALIFICATION HIGHLIGHTS

Eil hs!ﬂwarsdupewas: Joader and tearm bulder n oporations and -
neering. Me sucel a2 ide lzan

procedes. and mantsnance &\‘\ﬂ !‘f&tﬂ-'\‘ mprovements, B has Sgrificant peogram
REAR g thit schiivid A1 349 rtults,

EXPERIENCE

Abbos

ot

A ALBEMARLE'

Kellogg's Frozen Foods Lean Transormation Project
Kellogg's Cereal Plant (Sauth Africa, 2 years)
GNP Fuods Lisan Improverrent Project
Bk - Lear £i13 Fnpine Maton
Mack Truck Quality Assuranco Project
Chevon Indegrated Planning ane Scheduleg Wnstalation
WPS F7 years of Dperationt and Engineering
& OEE / Mak nt

EDUCATION/CERTIFICATION

E, Salpm Skate Collage
ME4, Southern New Hampshire University

Brian Pane has mare than 12 years of professional experience with a consulting back-
ground. His acumen |s focused on analyss, design and implementation of improved
processes, organizational cesgns and integrated management systems. He has man-
agid and iecuted comabing transformational programs wﬁt\mﬂn\e kvrmrt mr

100 million in cost and revenue i 3 lnl L Brian
Jevelped and laifated ""Il'wmm fur humdreds of
consuitants,
EXPERIENCE
Boston Beor: Cperations Transformation Project
hNestle Waters: Operations Transformation Project
Coca-Cola Chairy Ir (@00 sites)

MDA Brands: Oparations Tramlormation Proj

DEM: Opeeations Transfarmation and Pradustivity Project

Lansess: Qerations Tiansformation Praject

Archn: Transtor and ¥ Projact (13 sices)
s AVSandL

:!\-:n Water: Customer Service and Field Collections
Kaviesat Corperation: Procuiction Superyision, $ix-Sgma Black ol
EDUC&TIONICE RTIFICATION

B85, M«hulinl Engineering
Tecai ARM Uniharaity

Two Pager & Powerpoint Presentation



[ 4

N FCIEX

D ES 1 G NS

MISC PORTFOLIO

MYRTLE CONSULTING GROUP

Current Target
Perception:
pp—_

One Thing:
e e U ——
wter

tthe i a young company, They
comwey knowledge and expenience,
2% ot cona firnvs i G Eoir
Wehsiles and communication
rriabeerials | workesd with one of their
partrers wher he was with a
ciffacent Brm B was & successhul
praject. If | comsider them asa
partner. it may be 2 tough oel
internally because of uniamiliasity, |
PO Wit £A0 3 WSt Consicer
R | A pretty same thiss fnes will
e lower than a Larger. mome-eslab
[ishwed firm.

Desired Target
Perception:

WAL AR U AT T, B 019 afie

hink thary real
and gor
results, They understand the
incustry, s unique pressures and
have a solid track recond They
s Tt rsosncis and Cagal
of 3 197G firm. And BECIUSE My
i rmalber in size, §iras | will gel
y arwd hands-on

Myrthe Consulting Group is an doal
pariner becarse they hawe unparal-
leled apertise,
ard flexible .mprm:t‘. and consis
tently dedivers operational recuits

Tane:
VRS 40 we wint celltesal Bnd commusiation 18
foslika?

* Passlon: Dwdicatod
* Pace: CHactive
+ Performance: Proficient

Mandatorie:
R P

- Passion _ Pace | Performance
e Consulting Geoup logo
* Profewsonal design, concise
sy

Myrtle Consulting Group

Myrtie Consulting Group Dvyrtie) is
ny. pasHAnaLe asnsulling hem
that specializes in

providing operational 3 s e
Food and Bavernge, consumer
prosiucts and life Sciences
industiion. To Moot the spacss
s of each clies b
emnploys adaptable service
delivery in dneas sueh a3 shop fleor
Ieadership, Loan Sbe Sigma and
process optimzation

This excecutive lsacdership team has
2 winaltn of knowtooge and exper
ence. With RS corporate

headeguar Lm..\ Housten and
eecutives hroughout the US and
Europe. MyThie i geographecaily
petsed to provide unparalleled
hanedz-on sumvicw (o <l
foad and Beubrags, co
products and life sciences indus-
ries.

Pyrtie core values and brand
identity center on "Passion . Facé
Performance . This also

Two Pager

Executives Nave successhully
wlilizesl Buoie eatablishid motwert
1o fuel postive company growth
since the company’s inception in
2012, A rarketing communication
strategy will be cntical to continue
57 LA BTN A0 MAIRLN 3
worgelitive advantage

Target Audi |ence profile:

mdmg
Creative

Brief

The turnover i med- and
PP TARIGEmSan! IFonhes my
pressure. Thore ane several
perconalitivs to manage from the
corporale office 10 the Tront Bine,
Thiere's clefintisty inacecquate
Inagerhip & the ehop Aoer, but |
harve an extersive bavel sciwdule
and can't be there encugh to really
impact change.

60 corrabing partan? |

SENOP ERRCULVE AN/l athers
dhiision makes at & Gomga
food and beverage, consumer
procucts. o [fe Scences industry.
Lttty male, 308 457 in thir US.

and Canada. Some concentrationin
l-'dwes' Northeast, Alarta, Tewas.
oenia, Toronto, But atill pratty
v,.ue:prm

in the

| have a demandng career | am
Datting Increasing costs from
multiple angles. operations.
procduction. materiats. regulation
and complianci, just o

fovar A Lot of m'mla.rf..'\'!'u.r.!ﬂ[
he shop flooe and some of nvy
equipment isnt the most eficient |
Barvorar s issues hindor produc-
thon lins Spened and hll percentages
Euon Thaugh | AaRT R an o#os-
thver Wiy t2 monitor total loseas |
kniow it is costing the company

= ts could bring
vl and help improve operal
Herwewar, iy come with &
subSLAAtal prce L 11 e "game
over for me, too, if we don't guickly
see mearsurable resulls on the front
lings. | ave & working relaionship
wilha wiell-kngren ferm from a
provious project. Maybe. | will reach
oul o them.
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EDGE PREPARATORY SCHOOL

#VERDAD SO BECHARTERS

MITO: Escuelas charter pablicas sirven a un menor nimero de
Estudiantes del aprendizaje inglés que las escuelas publicas
tradicionales.

REALIDAD: No hay una diferencia significativa en el
porcentaje de estudiantes de inglés servido por las escuelas
publicas tradicionales o escuelas charterpublicas.

diantes de aprendizale

Publicas

MITO: Escuelas charter
publicas no hacen mejor
que las escuelas publicas

PREFARATORY SCHOOL {radicionales.

REALIDAD: Un informe
del 2015 encontré que
los estudiantes de las
escuelas charter

3 _ : R aprenden mucho mas
Matricula-Gratis , Escuela Publica que sus pares que
asisten a las escuelas
publicas tradicionales.

www.edgeprep.org

BROCHURE

Teno Sigmon

Chief Execurive Ofherr

EDGE

PREPARATORY SCHOOL

BUSINESS CARDS
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EDGE PREPARATORY SCHOOL

NE LDGE nweoa

.‘g EDGE

Etements of Edge Preparatory School Design

Data Driven & Results-Oriented:

Uneracy Currbculum

Dulgrad

Explore the

Edge advantage

0):

in and out
of Charter Schools

Stay up to speed with Edge events, announcements, important dates and more. @

WEBSITE
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FAMOUS NY

PLATINUM SPONSORSHIP:
$20,000.00 (2)

I Powered by spamsor your brand will have

] wararias nckeng TV, rad
aper, weh banner ad drect mail, public display, padiic
¥ and program ahu‘m_;

I Full color page adventisem
bookien

me
' GOLD SPONSORSHIP:
§5,000.00 (2)

I Half page. Full colar advertisemen inside of concent
M [ np(r.r haemer & lego preminantly pragram beakles

e o
|_FY concert I Compary Flﬂmﬂmlﬂn?ﬂm;:

I Alink into pour company's Web site from the event weh site

I Campany banner & bogo premineatly displayed a1 cancent venuz
I Company loge on all prsted naterial

I 2VIP passes oo congent

ABOUT THE EVENT

Famos Mew Yark pha I e ms T2 best event o FrEfaL | incuded. M wan |Hs hhea mgil
whert ket want i ke, 3
et Weedlbe aea e eerporag rhz llrmmummd Erhm urlmhanlm i
musical izt that are i sigued o 1 their work b e i Fam
winvting o a Famous Mew Yorie e marsic viden a5 well 25 2 shot )wl up |I( llr =) r i:I Im
areaaly found oo Sretteam members, which consist of Sacial medks knew tath
Msmdmﬂmlh_;w duagh gl ard et Tlu-mumntunuum T wwider
audence fter. and durief e event
m!lqmsleemnmmmmwﬂmmm i ol cum,"n,

merchandise, nlfunmlrbr_muﬁ-:t
il 141 epstan el acts with gt s ot basteg 39 istwithing. We aizn b b & pabbe
mhlnh-mlmnh&lqu nmmwmmms (bt nntspu‘h'mgllm

nsr-:mnmp:: e your helg. The fiow af .....ri:am. Fmsp“"“" adIIIIEgMTISI'

o ekl e axdiened. Biz Sean, Fabulaus, ASAP Ferg, Steve Rhai, Jeey

;1_1 Pro Era. A, Cirance The Huuu Ab Soad.
WILLIANSED

Schaoiby 0
3 Iﬂl

Prospective Supporting Artists:
M,Flsfm [l.al.ﬂ.ug?l‘u;\ g

Frnsgeﬂm Dd(s):

Hot 87 0 / Vasheie / Kitty Gash - Confirmed
I}Fening Aets:

Will be plated through contests and sapported
up 2 comi FHing JOLEg arTks 3
platharm fa 5!

Proposal Presentation
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AVI-GICHEE

AVI-CICHEER

AVi-GICHEE provides sharp but casual men's anc women's wear to.

compemen and anhance he physical epressniaion ol ineonsal ang
axternal equilibrivm, Gearad fowards those who sock quality. Lnigue
itarns, AVI-GICHEE garments are time-released and limited edition,
allowing for each hancmade piece to truly reflact the corstant process of
redefining ore's seil. AVI-GICHEE recognizes the need to speak for and
to the underrepresented ana underserved communiiies from which an
immense amount of craativity, strength, and resilience hava come, and
SUPPO the resnurcas that provicde empowsning and posiive olliats io
those who soek them. Excalience is 1o ba acknowledgad, encournged,
and shared. Stemming from a belled thal there is & circular exislence
betwear one’s self and the universe, thoes at AVi-GICHEE feai that which
is relsased, is that which is altracted. AVI~GICHEE is "4 Life of
Excellance.” Wear it, and find your best salf

LOOK-BOOK S/S 2015

A~ GICHEE

IPEIRAIGHE e Com
Fan AuiGichiee com

AVI~GICHEE Classic Logo Tee

Description
WWhiS COicr-orEey navy-iue condo-rom
migratuns iage voiour saplious Crow nock
walur S00r Siseves 100%. comon. Dry Ciaan
Only

Htyln 8- AVGSST181
Whilnsain - 945

Retail : $180

Description
an cotten-jo ooy Black conn-vont signatso
0 vekid BRRIGUE Crew Neck snor 5laees
100% cotton. Dry Clean Onty
Style #- AVGEST 152

hoiestasa - 15
Ratil ; $165

Lookbook 14’
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dunt ul labore el
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Advertisement Concept
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SEAN PHAZES / VASHR

CINEMATOGRAPHY

WE FROVIFE STRRYTELLING

e Sire  RolfingSeone  DIEM

i e ol |
PHOTOGRAPHY

CREATIVE DIRECTION

Website
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LHS REALTY SPROING FITNESS REEL ROLL

WELCOME TO

SELL YOUR HOMEAN "IN ', Sna ReelRoll.
60 DAYS OR LESS, - '

OR WE'LL GIVE YOU
$1,000!

There is no substilute for
EXPERIENCE, list your frome with Love!

SOLUTIQONS FOR PUBLISHERS + ADVERTISERS

WHAT OUR CLIENTS
ARE SAYING

SEE THE COMPARISON BETWEEN LEARN MORE ADOUT
SPROING V5. TREADMILL LAND SOFT

For Questidns & Concerns
Contact Us!

SPROING FITHESS SPROING FITHESS
LINCOLM PARK, CHICAGO URSANA MD

WHAT OUR CLIENTS
ARE SAYING

SPROING FITNESS LOCATIONS

[ —

Website Layouts



