FRED COLLIE

Graphic & Marketing Designer
Roosevelt, NY | 917-660-5797 | fred@fcgxdesigns.com | fcgxdesigns.com | linkedin.com/in/frederickcollie

PROFILE

Graphic and marketing designer with 12+ years of in-house, agency, and freelance experience across B2B, manufacturing,
entertainment, education, and consumer brands. Currently the sole designer at a precision aerospace and defense manufacturer,
owning brand, web, and marketing end to end while operating CAD-driven Ziind digital cutting production, a rare bridge between
creative and manufacturing. Specialized in translating dense technical subject matter into clear, conversion-focused brand systems,
websites, and campaigns, with an Al-assisted production workflow that accelerates concepting without sacrificing craft.

CORE SKILLS

Brand Identity & Visual Systems e Adobe Creative Suite (Photoshop, lllustrator, InDesign) ¢ Web Design e Figma e Social Media &
Digital Marketing Design e Presentation & Pitch Deck Design e Print Production & Pre-Press e Typography & Layout e CAD Operation

EXPERIENCE

Graphic & Web Designer / Marketing Designer 2022 - Present
PNA Technologies LLC | Jamaica, NY
» Sole in-house designer for a precision gasket converter serving aerospace, defense, and uncrewed-systems programs — own
brand identity, website, and marketing from concept through production.

» Designed, built, and maintain the company website and campaign landing pages in WordPress/Elementor, keeping brand
consistency across marketing materials and technical documentation.

» Operate the Ziind digital cutting system for CAD-based precision production in an ISO 9001 / ITAR-registered environment,
bridging the design studio and the manufacturing floor.

» Develop technical marketing content capabilities decks, Instagram carousel systems, technical bulletins, and long-form articles
that converts engineering detail into accessible sales and business-development material.

Graphic Designer Mar 2019 - Nov 2020
Universal Music Group / Bravado | New York, NY

» Led and executed design across tour, e-commerce, retail, and direct-to-consumer merchandise categories for Bravado’s
heritage-artist roster.

» Partnered directly with the marketing director on all projects, owning on-time delivery of production-ready assets at the quality
standard of a global music company.

Graphic Designer Sep 2016 - Mar 2019
Texas Black Expo | Houston, TX

» Designed the organization’s annual event brand system, sponsor packages, impact reports, mainstage event advertising, and
social campaigns — for one of the largest African American trade shows in Texas.

» Kept communications consistent with brand standards across multi-year campaigns supporting national sponsors, and managed
photo editing and the product photo library.

Graphic Designer Jun 2014 - Aug 2018
Etched Communications | Houston, TX

» Produced multi-channel campaigns, flyers, brochures, advertisements, postcards, social assets, and HTML emails for agency
clients across industries.

» Scheduled and tracked concurrent projects, coordinated with outside vendors, and maintained file naming and cataloging
standards.

EDUCATION

A.A.S., Commercial Art — Nassau Community College, Garden City, NY
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Fred Collie

Graphic & Marketing Designer

Selected work spanning B2B brand systems, public-sector communications, marketing
collateral, web design, event and sponsor design, social media, advertising concepts, and
identity. Twelve-plus years of in-house, agency, and freelance practice.
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B2B & Corporate

In-house and agency brand systems, capabilities decks,
marketing collateral, and corporate identity work for B2B clients
across aerospace, defense, manufacturing, and consulting.

FRED COLLIE SELECTED WORK / PORTFOLIO 2026
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BRAND & CAPABILITIES SYSTEM

PNA Technologies — Capabilities Deck

In-house brand system for a New York-based aerospace & defense gasket manufacturer. Cover,
company overview, and CAD-to-part process flow.

Precision
gasket
conversion.

Precision engineered.
Mission ready.

From CAD file
to inspected part.

081 B2
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WEB & PRODUCT MARKETING

PNA Technologies — Marketing Site

Hero, capability grid, materials supplier table, and case-study row from the same brand system,
flexed for web.

a Mission-critical
Precision gasket applications.

conversion 1or

aerospace & defense.
Daferse Bectonis wwa-sw saa;stm
Auprrag #\flm Mintir-al & Tibaeoam

A full capability set,
cut on one digital floor.

Tier-one

By @ TS
pab< " AQ. ) T

» Duford Pt Chomacy L
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B2B MARKETING COLLATERAL

Myrtle Consulting — Capabilities Two-Pager

Front and back of a corporate two-pager for an operations consulting firm, plus partner team bio

sheets.

About Myrtle Consulting Group.
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QUALIFICATION HIGHLIGHTS

Bl has 30 vears of experience as 3 ieader and 1eam bulldes in oooations and eng
neesing. e excels af identying morhnﬂu and implementing lean manufacturing

procELses, and f »4d ity o B has sgrifcant program
SN REEMErTl SaDer N that dchievs suslinnabie Imprivements a5 resuits,
EXPERIENCE

Abbost Mutr@ion Operstonal ExceSence Asseusments
Ketloga's Frooen Foods Lean Tranasormation Project
Kedlogg's Cereal Mant (South Africa, 2 years)

GHF Foods Lean inproversent Project

Merck - Lear €313 implirnontaton

Mack Truck Quality Asturance Project

Chewron ndegiaed Planning ard Schedulrg mtalaton
UPS 77 years of Dperationt and Engineering

Bostom Browing OFE / Maintenance imaroverent

EDUCATION/CERTIFICATION

BS, Salem Srate College
MBA, Southers New Hampshire Urversity

QUALIFICATION HIGHLIGHTS

Erian Pena has more than 12 years of professional experience with 2 consuiting back-
ground. His acumen is forused o analyss, desgn and implementation of improved
procewsey, o designs and integrated marage SYSTEE. He has man
agped and COmpia, 4 programe i for mose thar

100 millicn: i cost and revenue improvement. In a previous beadership position, Drian
successfully developed and facifated Lraing curricubum and srograms e hundreds of
CORE TR

EXPERIENCE

Boston Beor: Operations Tramsformation Project

Nestie Waters: Operations Transformation Project

Coca-Cola Enterprises: Supply Chair Standard Work Implementation (400 siied)
MDM Brands: On'm-m; Trarwformation Project

DSM: Dpesats formatan and Prod Project

Latmess: Opergtions Transivrmation Project

Achin: Operations Transformanon and Producthey Praject (11 sites)

Baryer Phar icals: AVES and Lean lmgl

Unied Water: Customer Service and Flekd Collections

Kwvicvet Comporation Frcaction Swpervedion, Ux-Spma Elack Bah

EDUCAT!ONICERTIFICATION

CR R A Y
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BRAND & STRATEGY

Myrtle Consulting — Branding Creative Brief

Internal creative brief layout: target perception, brand

the marketing system.
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Public Sector & Infrastructure

Spec communications systems for major public infrastructure
programs. Fact sheets, social media systems, and web
templates built for civic credibility and program-scale
storytelling.

FRED COLLIE SELECTED WORK / PORTFOLIO 2026
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PROPOSAL DESIGN — PUBLIC SECTOR

Gateway Development Commission — Hudson Tunnel

Sample proposal design pitching a unified social media system and fact sheet for the Hudson Tunnel
Project. A navy and gold communications framework built around program impact, project milestones, and
federal partnership credibility.
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Spec proposal — not produced or affiliated work.
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PUBLIC SECTOR — WEB & SOCIAL ROLLOUT

Gateway Program — Web Template & Social Series

Extended rollout of the Hudson Tunnel communications system: a full-length program web template, plus an
in-progress social series tracking tunnel milestones from launch box to boring.
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Spec proposal — not produced or affiliated work.
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Brand ldentity Systems

End-to-end brand systems including identity, packaging, digital
interfaces, environmental design, and campaign visuals across
consumer goods, wellness, and public sector.

FRED COLLIE SELECTED WORK / PORTFOLIO 2026
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BRAND SYSTEM — CONSUMER GROCERY

Kent's Whole Foods — Identity & Packaging

Modern grocery brand identity built around a confident leaf mark, Poppins typography, and a
produce-inspired pattern language. Includes brand guidelines, packaging system, and shelf-ready
applications across pantry staples and grab-and-go.

BRAND IDENTITY PACKAGING MOCKUPS
A fresh, modern grocery identity built around clean Shelf-ready packaging for pantry staples, fresh produce,
‘typography, produce-inspired graphics, and a confident and grab-and-go items that feels consistent, premium,
natural palette. and easy to S-Shop'.

N ~

KENT’S QO

WHOLE FOODS KENT’S

ANGIENT GRAINS
' GRANOLA

- Gl

2ackaaing Mocku Ps
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BRAND SYSTEM — DIGITAL & ENVIRONMENTAL

Kent's Whole Foods — Digital, Social & Fleet

Brand applications extending the Kent's system across mobile commerce, social storytelling, in-store
campaign visuals, and last-mile delivery fleet. Same voice, scaled to every touchpoint a shopper meets.

MOBILE APP Ul

The mobile shopping experience stays clean, friendly,
and consistent with easy browsing, ordering, and
delivery tracking.

-
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DELIVERY VAN MOCKUP

A modern last-mile delivery van designed to bring the
Kent's Whole Feods brand into neighborhoods with a
clean, fresh, and memorable presence.

; MRTURS D) Lot Ty WEALTHY EVERTEY.
EZ] INEREDIENTS O PRRTHERS (\:J CHOICES Ix:{ WALIE

FRED COLLIE

SOCIAL MEDIA POSTS

A flexible social system built for promations, seasonal
produce, and everyday storytelling across Instagram
and digital channels.

QOrens ¢ 0 ses
+ BICHE LOCAL.
EVERY D FAVOR’TES

Defivaring quality you can wust.
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CAMPAIGN VISUAL

A bold campaign direction that turns fresh groceries
into a high-impact visual story for in-store and
outdoor promotion.

f’
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FRESH
STARTS
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I?j WATURAL

W) WmeREDENTS
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BRAND SYSTEM — LUXURY E-COMMERCE

Scentique — Mobile Perfume Boutique

Premium boutique brand system for a mobile-first perfume retailer. Charcoal and soft gold palette, Playfair

Display and Poppins typography, and a complete identity rollout across packaging, social, app screens,

and out-of-home billboard.

FRED COLLIE

BRAND IDENTITY PACKAGING Hb_CKHES CAMPAIGH VISUAL
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lJI_ d“'- 47 - el - - [ - - g - -

NS = < COLLECTIONS - = < £ CART < TRACK ORDER

SCENTILUE
iR TR P
L e #STO12345
FIND YOUR Jl_ CITAUS AREEZE [ 5000 it
SIGNATURLE a i R i | s = WY \ i
SCENT o | Ao //K‘_ -
5 Fr. = '
Ly parfumes. VELVET BLOOM oy | (-} CITALS BREEZE L =
debvered o you., | Ml SCINTILE L Sap00 - -
| ssmco | @ - 4+ Lo N
—— § —,

SHOP NOW L] | s

|~ LB :u‘ain NOR b r— Order Praced ey 1k

e ::E:VIT BLOOM s -

e . ‘sanoo

g MUSK ESSENCE A st aral agrance wilh ints CRARE Doy My

Wrndy ol v, s e uarslla.
Delvered

@ ] @ &
- awe  douthe  acomms

BILLEOARD CAMPAIGN
ﬁ% PREMIUM.
A M INGREDIENTS
SCENTIQUE

LUXURY THAT
FOLLOWS YOU.

®®c %
:

Premium fragrances,
Delivered anywhere. ﬁm
SCENTIQUE.COM

SELECTED WORK / PORTFOLIO 2026
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BRAND SYSTEM — WELLNESS & MENTAL

HEALTH

Transcend Therapy — Wellness Brand System

Calm, modern brand system for a mental health practice. Sage and warm neutral palette, Playfair Display
and DM Sans pairing, and a full rollout spanning website, mobile app, ad campaigns, social content,

business cards, and printed stationery.

01
WEBSITE DESIGN

A calming, modern website
that builds trust, connection,
and emotional comfort.

FTRANSCEND

Playfair Display
Aa

DM Sans

Aa

Begin Your
Healing Journey

Compastionate tharapy fer your mintd
heart, and averal welibeirsg

Our Services

Parunnalied cae for srvery stage of your

What Our Clients Say
4 You don't have 1o

face it alone.

“Trariseenid Therapy hélped me find clarity
and peace when | needed it most”

- Sarsh

02 (-~ e (- e (- e o) (- e )
MOBILE APP Ul Soctmpming @ K € el ProfRe Haiw e you eclig
Emma toclay, Emma?
Seloct Date & Thme
A seamless app experience Sz, - il B e e
to support mental wellness, You're doing better 1] N = S ’
anytime, anywhere bt Gl },"- it KL o 1R L
= Joumal Promgt
200 AM s .
Qukk Actions e ottt
1) Bk s essio TEO0 AN
100 P Specialties
B st
= Ansiety
@) Mool £t e
A B B & m @ B a2
03
Heal
AD CAMPAIGN 5
Beyond Limits
Emational, high-impact . L
campaigns that speak to Your Mind Matters
the heart and inspire
Therapy that empowers. IR

healing and growth

04
SOCIAL MEDIA

Consistent, mindful content

that educates; ins

and bullds a supportive

community.

05
BUSINESS CARDS
Minimal. elegant cards

that reflect the brand’s
premium, trustworthy feel

.,

FRED COLLIE

D, Olivia Gramt, Pl

-

2580

Support that transfoms,

Affirmation

Mental Health Tip Y d ol
‘ou don't have
to face it alone.

Takea deepbreath. 4, | 1 am allowed

You don't have to to take up

have it all figured space and Book  session

out Tight now. prioritize my today. x_
well-being: N

06
LETTERHEAD &
STATIONERY

n, cohesive stationery

and attention b

14
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Web Design

Marketing sites, editorial layouts, and digital storytelling across
creative production, real estate, fitness, advertising, and
education sectors.

FRED COLLIE SELECTED WORK / PORTFOLIO 2026
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WEB DESIGN

Sean Phazes / VASHR — Editorial Site

Photography-led grid system for a creative production studio. Section anchors, capability blocks,
and brand client row.

WE PRONIEE STORYTELLING

(Sl Sige  RolingSwne  DIEM

CONTACT U

il meaion

PHOTOGRAPHY

FRED COLLIE SELECTED WORK / PORTFOLIO 2026 16
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WEB DESIGN

Marketing Sites — LHS Realty, Sproing Fitness, ReelRoll

Three different marketing sites: a conversion-focused real estate site, a consumer fitness brand,
and a B2B SaaS landing page for video advertising.

T - v
WELCOME TO

SELL YOUR HOMEIN &
60 DAYS OR LESS,

OR WE'LL GIVEYOU
$1,000!

There i no substiote for
EXPERIENCE. list poor frome with Love!

ReelRoll,

Ty U3 oW P
OUR INSTRUCTORS L. B

AS SEENON TV

e vy Frivwema Wtache maambars of
STV, P fveas fev fove do Fproing?

YOUR BODY (ESPECIALLY YOUR KNEES) WILL LOVE SPROING

SOLUTIONS FOR PUBLISHERS + ADVERTISERS

-

o -
g W oy,
-

s v o s bl s

WHAT OUR CLIENTS
ARE SAYING

o Pt s e st apear

SEE THE COMPARISON BETWEEN LEARN MORE ABOUT
SPROING VS TREADMILL LAND SOFT

You'll get we
reports or

For Questidns & Concerns

' ' Contact Us!
< | . AR
- || = : z ] . Coneacr
e L | A o
‘ vew sacaron | e socamsen |

SPROING FITNESS LOCATIONS

nwao

T AR e e U T TR & SRR AL T LY
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WEB DESIGN

Edge Preparatory School — Site

Education sector website: home page, sub-page templates, and newsletter system for a charter
school.

1 S F B F
.e i-‘ I ]{ B 1.‘ Ao Acsdemicy Admissions Contact m

[nnovate
a legacy.

Al

@ Mission At Edge, we believe that every student deserves an
education that is academically rigorous, personally
meaningful, and built for the future.

Academic Model

Stutlury Lite

Bantorship

Famity Partrmiship

Olutcomes

L

Small by design, ambitious by nature.

Rooted in community. Built for impact.
Froom téiyores, mm parinar wrth damilies b0 bk 0 dmong fsundsecn for aeadent success, Tageihe, we're prepanng gradustes
webia il ot ribsiate 1o e comirrunithgs Bnd Theies in Cofage, Shivars o Ll

FRED COLLIE SELECTED WORK / PORTFOLIO 2026 18
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Event & Brand Systems

Multi-year design programs for major conferences and events.

Sponsor packages, impact reports, advertisements, and
proposal decks built as repeating annual systems.

FRED COLLIE SELECTED WORK / PORTFOLIO 2026
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EVENT BRAND SYSTEM

Texas Black Expo — Annual Sponsor Package

Multi-year design system for a major Houston conference: sponsor pack covers, past-sponsor
grids, impact reports, and event summaries.

#TBE2015: BUILDING BETTER

2015 SPUNS[]

Juni 14, 2015

h HDUSTON, TEXAS

1€ Anual

summer

C-lobrttmn

979THEBOX ~AARP  accenture

2. &=

Ea st
]

| H E B
A

5
Gin ~ Ovmsme

SUMMARY

{TBE2015: BUILDING BETTER LIVES

Tewns Black Expo iag. » 9494 Soutmaest Freewsy, Suite S50, Housten, TX 77074
Phoce: 713:551-722 « weww TemasBlack Enpa.com « @Texasblackfxpe

FRED COLLIE

Education.
Entrepreneurship.
Empowermer wt -

June 8 - June 11, 2017

SELECTED WORK / PORTFOLIO 2026
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EVENT ADVERTISING

Texas Black Expo — Ads & Promotions

Mainstage event ads, headliner promos, and social banners for a multi-day annual conference.
Multiple campaigns across 2015-2018.

TEXAS BLACK EXPO PRESENTS

GﬁD‘D $25

FRIDAY; -,

FRIDAY MAY 13TH

TIME: 10PM
HOUSES OF BLUES

{FROM THE mwsmﬁsum mmm 1204 Caroline St, Houston

VISIT TEXASBLACKEXPO COM FOLLOW US GTEXASBLACKEXPO
FORMOREINFO GHEY #TBE2016

I TEXAS BLACK EXPO PRESENTS i3 TEXAS BLAGK EXPO PRESENTS

FIERCE
NATURAL

& BEAUTY
HAIRS &N

Faild Yo Ii-qrd ol ﬂlvlﬂa

@ g( 8 c’e"v
Y ”f[t EIIEB':I]{IE %?\}
SATURDAY JUNE 13
IDOPM

ORGE R E INVENTIN CENTER HALL A MAIN STAG

* JUNE 13TH

@ DISCOVERY GREEN PARK

Ei® W @TEXASBLACKEXPO # 11
GET TICKETS! @ TLXASBLACKEXPOLCON

AND FITNESS

JUNE 13-14

ALL DLAUI
I.\'I:l]'lﬂ‘l‘: JUSE OF BLUES M

GETTICHETS! @ TEXAS BLACKEXPO COM
E1W W @1DASELACKLXP)

rresentioey @8

FI s &TIVATDIAPNIVDD TEVATRI APKEYDN MNA
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EVENT BRAND SYSTEM (CONT.)

Texas Black Expo — Sponsor Salute & Awards

Sponsor recognition, awards luncheon promotion, and forum events from the same multi-year
identity system.

1F TEXAS BLACK £XP0O PRESENTS

COFFEE

AND CON\/ERS TION _

3t #TBE2015

SALUTEITS WONDERFUL
SPONSORS AND PARTNERS

BUSINESS EMPOWERMENT FORUM: BUILDING

“FEATURING \'
DR. GENE LANDRUM |

Founder of Chuck E Cheese

DARRYLKING.
THI PEINCIPLE B Pﬂ NG GROLE
WICE CHAR
JUNE 12, HOUSTON, TX
1:30 REGISTRATION 8:00 PROGRAM BEGINS
TICKET PRICE: §50
A STRATEGIC PARTNERS
TEXASBLACKEXPO.COM SPONSOREDBY: ... i%n: Y%= eme ©=- &
E1% %Y @TEXASBLACKEXPO # 1 HE2015 EI% w @TEXASBLACKEXPO #1HE2015

Honoring business leaders and organizations
for a spirit of resiliency in helping businesses
in Texas recover from Hurricane Harvey.

TEXAS BLACK EXPO'S 15TH ANNUAL

AWARDS( ' &
LUNCHEON

FRIDAY, JUNE 8TH
12 NOON

SPONSORED BY €@ #... i m=mm A

HYATT REGENCY DOWNTOWN

1200 LOUISIANA STREET, HOUSTON, TX 77002

CLAUDIA AGUIRRE [R. CAESAR MALOONADD RENEE LOGANS
Frasztem & CED. Bwker Diphv Canaceliee Mosnas Coomasiy Calspe Praucae § C20

Accans Do Sapply

FOLLOW US @TEXASBLACKEXPO GFliY #TBE2018 CLICKHERE TO GET TICKETS

I N R IR USROS | DR SO S
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EVENT BRAND SYSTEM (CONT.)

Texas Black Expo — Impact Report Editorial

Interior editorial pages from the annual impact reports: sponsor and media grids, tradeshow recaps, and event
storytelling designed as a repeatable yearly reporting system.

Y

"HE-B = BUD
E BiERomse e o LIGHT

e

Wi @ ght ,,. B9 reliant

Thnas Sopeen Dy CEMTSAEING S ot i NG oy
Small business owners from the Houston area as well as other
cities showcased their products and services ot the George R
Brown Corvention Center. In addition to hair ond fashion shows, o
health and wellness pavilion, lve performances and enstage
demos, the annual expo also included our Diva Didlogue empower-
ment seminar, The Uvely ponel discussion featured singer/actiess
LeToyo Luckett, entertainment attorney Jolene Maock and rodio per-
sonolity JJ from 579 The Box. This year, we also portnered with
Mack Pesforming Arts Collective to present Family Gome Doy -~a
family-fun event hosted by actor Carl Anthony Poygne.

JEDUNNG  Cprezvsuc  oramark gl (Comcast.  [EERARTY

MEDIA
; ©  rorward Tmes [Pllingout @ﬁ@ 479THEBOX  Majicsioed

One of the most anticipated events during Summer Celebrotion
wos the Oid School Concert ot Discovery Green, Desplte a lost
minute venue change due o the waather, music lovers gothered ot
the GRB to enjoy the seunds of Cose, Chubb Rock and Force
M.Ds. Local media personalities Len Connon and Mio Gradney
wene our emcees for the night. The concert was sponsored by Bud-
@ iy light and KHOU,

HOLISTOM AREA
URBAN LEAGUE
VCHING FROFESSIGNALL

i e Dt 1 TR

SUPPORTERS

Commissloner Rodney Ellis, Hariis County Precinct One
Wanda Adams, HISD Ecard President
Michoel Kubesh, Council Member
LaTonya Goffney, Lufkn IS0 Supserintendent

#TBE2017 IMPACT REPORT

#TBE2016 IMPACT REPORT

FRED COLLIE SELECTED WORK / PORTFOLIO 2026



SPONSORSHIP PROPOSAL

Famous NY — Sponsorship Proposal Deck

Multi-page sponsorship pitch deck: about the event, sponsorship tiers, location, and prospective
talent. Designed for a Williamsburg music event.

PLATINUM SPONSORSHIP:
$20,000.00 (2)

I Powered by spomsor your brand will b
ghis v e tiche of one ol se

pitss twp bilkng in afl seri Bling
ner ad. drect mal publec i

FAMUTER

GOLD SPONSORSHIP:
$5,000.00 (2)

I Hail page. Full colar advernsement mside of coecen
progrsm beakies

Im {oarered ¢
I 5 VIP pasoes be concert - N“Mm ;]-'Imm

I Aok into your comgany's Web site from the eveat web site

I Compasy anner & logo premineatly displayed af cancert venuz
I Conpany loge on all prated maserkal

I 2YIP passas s cosgen

ABOUT THE EVENT

Famepys New York plans 1o e s fae best event for everyuon incladed. We wam this be e a night
where et wand nh-. ?paumrtulr mmnmh np. and fans want e deperncely

ariend We wil be alss wed barend by wlenluulmn
mosital ant that a0 mmpmu&mhuuium ma Famags New ;ﬁllr
winsing ef 3 Famens Mew York bree monic video 22 well a3 2 shot b0 opes up foe e nr ad

wready funt aw Svzeiieas nesbers, whioh conset o Sacal media eaow idivehas thae reach
theusands of peaple daily Jis1 avagh photes are) hweets. This mil hely promesen asé adow [ 3 wedes
aulence Speasors wil also be permetied 1 have constast expusare bedsre. 3'ter and durng e reery

5 05 g 1 ) S o chmpaes ud e v Below 2r 2 few 1deas oo Arsst, Supportag
Taroeghot the event we plan b 24 Spasar nerchanise, ning'e vt draks for these ever 71 a3 n BJ's. We will have a sebidifed

will, 104 constant mesmatal acts with shefy! momatts fur bestg 3 netwozlong. W 220 1o kave 2 pabbe 201/ 3018 0358 W recein heeing

mks;hmtnumlguﬂhnmamxd«nmlnfmm;:qh:

expatre e eppernmibes e & i mpITY fe cornse 9 M

s ,ulmmp:lmMrrﬂmm-mulﬂ.?hﬂmﬂnemmmwmm Fm”um“ H!ad“.“g lm“

o el vl b ardiamed Big Sean, Fabalaus, ASAP Ferg Stews Rhui, Joey

aad Pro Era, UK. Chance The Raoper. Ab Sadl,

Casey Vezzies. Schoakby O
I‘IlUllll!E
MISICH

Prospective Supporting Artists:
U&.Flsugm Lty lugzlrl!'dn g

Pmsgecnle Dd(s):

Het 87 0 / Washeie / Kirty Dash - Confirmed

ﬂfnmng Acts:

Will be placed hrough contests and supporied
up aad eomieg anist g rrug anist 3
patform to perform w/ the greats!

Prnnneal Precantatinn

FRED COLLIE SELECTED WORK / PORTFOLIO 2026



6 /10

Marketing Collateral

Brochures, business cards, event invitations, retractable
banners, postcards, and personal-brand promotional design
across education, hospitality, and personal branding.

FRED COLLIE SELECTED WORK / PORTFOLIO 2026
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EDUCATION SECTOR COLLATERAL

Edge Preparatory School — Brochure & Cards

Spanish-language brochure with infographic data treatment, plus business card system for a
charter school.

We don’t prepare students
for school. We prepare them
for the world.

Edge Preparitiry Schoo is whers
rurically i sparied characed s

Hesiaivate

i degeiey

We don't
prepare students
for school. We
prepare them

for the world.

—t /(

1
J

of Edge graduates enroll
in post-secondary education.

A curriculum built for curiosity,

o challenge sacants 1@ ik crecally, read Gesply, .e
sl grirwith sorbidence—me mnd «

gutede fhe cassmogm

w 2 =%
Tend Sigmon
CHIEF-EXECHTIVE OFFICER

E D G E uigrﬁoﬂ@edgepmparatnr,.arg

256-585-109%
RREFARATORY SCHOOL

edgepreparatary.org

FRED COLLIE SELECTED WORK / PORTFOLIO 2026
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EVENT INVITATIONS

Jameson Whiskey — Private Event Invitations

Two formal event invitations for Jameson-sponsored private dinners: a Friendsgiving and an MLK
Day honoring dinner.

JAMESON

PRESENTS A

YOU ARE CORDIALLY INVITED TO

SMEIL

PRIVATE THE

FRIENDS GIVING

R-EENANEES R

IN CELEBRATION OF FRIENDSHIP } _ e
MLK DINNER

NOVEMBER 26, 2019
8:00 PM

RICARDO STEARK HOUSE
215 2nd Ave, New York, NY 10029

Honoring

Ron Stewart
Moosie Wins

Monday January 20th
Time: 7:30PM

Sponsored by

JAMESO
DEACHES

193 Lewis Ave, Brooklyn, NY 11233

FRED COLLIE SELECTED WORK / PORTFOLIO 2026 27



PERSONAL BRAND MARKETING

Jerome Love — Banner, Postcard & Promo

Retractable banner, real-estate postcard, and Black Enterprise social promotion for a motivational
speaker and entrepreneur.

Jerome D. Love

Empowering People. Changing Lives

“SELL YOUR HOME IN 60 DAYS OR LESS OR WE'LL GIVE YOU S1L0W™

Post Card

BLACK
ENTERPRISE

Contributer

AVAILABLE FOR:

Corporate Luncheons, Opening or

Closing Sessions, Awards Banquets, Ellil"}%ll(!PRl SE
Professional Development, and more!
Welcomes
@JeromeLove JEROME D. LOVE
- Founder of One of America’s Largest Business Expos,
n ’ Award Winning Author, Business Consultant, Motivational Speaker,

and Black Enterprise Contributor

Text GetMotivated to 797979

www.jeromedlove.com oW K] @jeromediove  jeromediove.com
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Social Media

Platform-native social design: carousels, post systems, and
guote graphics built for scrolling, swiping, and
engagement-driven feeds.

FRED COLLIE SELECTED WORK / PORTFOLIO 2026
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SOCIAL — INSTAGRAM CAROUSEL

PNA Technologies — "Anatomy of a Shielding Gasket"

Six-slide Instagram carousel (1080x1080) extending the PNA blueprint brand system into social.
Designed to translate dense technical product knowledge into a scrollable, platform-native format.

Anatomy of Modern electronics Five layers, one job.

an EMI / RFI
shielding

leak signal

Pick your alloy. Drone swarm comms. P NA

BERYLLIUM MONEL STAINLESS
COPPER STEEL

Need precision
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SOCIAL QUOTE SERIES

Jerome Love — Social Media Quote System

Recurring social post templates: "Teachable Tuesdays," "Saturday Scriptures,”" and milestone
graphics, plus PowerPoint presentation system.

“A LIFE WITH ALL THE RICHES IN
THE WORLD, BUT NO ONE TO

= JEROME D. LOVE
T i

&iﬁ.g EROMEDLOVE

AENITTR I
.|

Building the business '\ \

and life you want "rmmmuulmm

b Pt and fean vl
| LY \ "tV lmﬁhcm

' \ : —Proverls 3:3

EJetomeDLone

. _.-‘

&é bk

".\
L

Book Cover Social Media Quotes

SGEE}rouf T BackEeo [

i - ¥ :..- < \'—.;.'!‘. __"' - \, "
MOTIVATED Ty N
o] £13 P L
e S venm | FEEY SR K
 —
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Concept & Advertising

Spec and conceptual advertising work, lookbooks, and brand
pitch decks across spirits, fashion, and lifestyle categories.

FRED COLLIE SELECTED WORK / PORTFOLIO 2026

32



BRAND PITCH DECK

Crown Royal — Backyard BBQ Pitch

Multi-page brand pitch deck featuring a profile of Pitmaster Matt Horn. Storyboard, music
reference, and voice-over options.

MATT HORN

P BACKYARD BOC TO COMMUNITY INSPIRATION  I—

@Matthornx
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LOOKBOOK DESIGN

AVI-GICHEE — S/S 2015 Lookbook

Spring/summer fashion lookbook for a streetwear brand. Cover, brand statement, and product

description spreads.

FRED COLLIE

AVIGICHEE

AVI-GICHEE provides sharp bul casual mei's anc women's wear to

complemen and anhance he physical represantation of internal and
oextornal equiliorium, Gearad towards those who sook quality, unique
iternis. AVI~GICHEE garments are time-released and limited edition,
allowing for aach hancmade piece o truly raflect the constant process of
radafining one's salf. AVI~GICHEE recognizes the need to speak for ang
to the undetrapresenied ang undarserved communithes from which an
immense amount of creativity, strength, and reslence hane come, and
support the resources that provide ampowsning and positive outiels 1o
those who seck them. Excollence 1 o b acknowledged, oncouraged,
ami shared. Stemming rom a belied thal there is & circular exislenca
betweon ono's solf and the universe, thoso at AVi- GICHEE fes! that which
is released, is Ihal which is aliracted. AVI~GICHEE is "A Lila of
Excelience.” Waar it, and find your best sai

LOOK-BOOK S/S 2015

A~ GICHER

™ R IOYIAIGHERO0. Com
| S04 AniGiches.com

AVI-GICHEE Classic Logo Tee
Description

cokion-rsey navy-blug  ceairo-For
sigrafure iogo velour oophqud Crew nock
vour 800 giemes 0% comen. Dry Claae
Only

Style #- AVOSSTIS
v&-mq 45
Fietail : $180

Description.
G cotier ooy Biadk conke- Yol Gagiatcg
000 vai ADDEGUS Urew ek Snhon slatves
100% gotion. Dry Cleon Only

Style #- AVOEST L2
Rt | $165

g
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ADVERTISING CONCEPT

Cligue Vodka — "The New Black" Concept

Spec advertising concept for a vodka brand: dramatic product photography, rocky environment,
and bold typographic treatment.

BOLD BY NATURE.

AURORA GROTESK

THE NEW

% E’ .
{
|
.r
i

OLD BUILT DIFFERENT.
|F IZ—-;,l| R MADE TO

. OWN

'- = ?}]l ! [~.|1r%HT .
o AT (

Advertisement Concept
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ADVERTISING CONCEPT

DIEM — "Does It Even Matter" Concept

Spec advertising concept featuring layered typography, botanical photography composition, and a
saturated yellow ground.

Advertisement Concept

FRED COLLIE SELECTED WORK / PORTFOLIO 2026 36
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Logo & ldentity

Twenty-five plus logo and identity systems across technology,
hospitality, retail, education, fitness, and entertainment
categories.

FRED COLLIE SELECTED WORK / PORTFOLIO 2026
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LOGO & IDENTITY

Selected Marks — Series A

Identity work spanning corporate, education, retail, and lifestyle sectors. Includes Texas Black
Expo, Edge Preparatory, Pediatric Physical Therapy, and Well Kunnected.

TEXAS BLACK

S——

ISLAND DRIFTERS

N,
’ B - EDUEATI[IN
4 " ENTREPRENEURSHIP

II." g EMPUWERME"T Rosp\/ MILLIONALRE

MOMS CLUB

PEDIAIRI

PHYSICAL THERAPY
O F H A LR
MOR . BOOKINGS WELL KUNNECTED

G- -
Yonkers
African-American

Heritage Committee
Bekee®

BY SYLVIA

@) keypointmedia.
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LOGO & IDENTITY

Selected Marks — Series B

Additional identity work spanning media, transportation, retail, and entertainment. Includes
ReelRoll, Volition Media Group, Epitome Media Group, and Tisha's Kitchen.

N

Nyack
I )ReelRoll.

Training Center

-y

VOLITION
o

BROW/NGRLBE ATILIAE

O CROUP \
m THANI GOD 175 BROOKLYN

TCHEN

=M ITrsAArr
=T OVE

u

MEDIAGROUP
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Cover Art

Album and single cover design for independent recording
artists. Range across photographic composition, illustration, and
typographic treatments.

FRED COLLIE SELECTED WORK / PORTFOLIO 2026
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COVER ART

Selected Music Cover Art

Twelve album and single covers across hip-hop, R&B, and trap genres. Mix of photographic,
illustrative, and typographic approaches.

(lose

L
PROD. BY EORARIDE o
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