
FRED COLLIE
Graphic & Marketing Designer
Roosevelt, NY   |   917-660-5797   |   fred@fcgxdesigns.com   |   fcgxdesigns.com   |   linkedin.com/in/frederickcollie

PROFILE

Graphic and marketing designer with 12+ years of in-house, agency, and freelance experience across B2B, manufacturing, 
entertainment, education, and consumer brands. Currently the sole designer at a precision aerospace and defense manufacturer, 
owning brand, web, and marketing end to end while operating CAD-driven Zünd digital cutting production, a rare bridge between 
creative and manufacturing. Specialized in translating dense technical subject matter into clear, conversion-focused brand systems, 
websites, and campaigns, with an AI-assisted production workflow that accelerates concepting without sacrificing craft.

CORE SKILLS

Brand Identity & Visual Systems • Adobe Creative Suite (Photoshop, Illustrator, InDesign) • Web Design • Figma • Social Media & 
Digital Marketing Design • Presentation & Pitch Deck Design • Print Production & Pre-Press • Typography & Layout • CAD Operation 

EXPERIENCE

Graphic & Web Designer / Marketing Designer 2022 – Present
PNA Technologies LLC  |  Jamaica, NY
▸ Sole in-house designer for a precision gasket converter serving aerospace, defense, and uncrewed-systems programs — own 

brand identity, website, and marketing from concept through production.
▸ Designed, built, and maintain the company website and campaign landing pages in WordPress/Elementor, keeping brand 

consistency across marketing materials and technical documentation.
▸ Operate the Zünd digital cutting system for CAD-based precision production in an ISO 9001 / ITAR-registered environment, 

bridging the design studio and the manufacturing floor.
▸ Develop technical marketing content capabilities decks, Instagram carousel systems, technical bulletins, and long-form articles 

that converts engineering detail into accessible sales and business-development material.

Graphic Designer Mar 2019 – Nov 2020
Universal Music Group / Bravado  |  New York, NY
▸ Led and executed design across tour, e-commerce, retail, and direct-to-consumer merchandise categories for Bravado’s 

heritage-artist roster.
▸ Partnered directly with the marketing director on all projects, owning on-time delivery of production-ready assets at the quality 

standard of a global music company.

Graphic Designer Sep 2016 – Mar 2019
Texas Black Expo  |  Houston, TX
▸ Designed the organization’s annual event brand system, sponsor packages, impact reports, mainstage event advertising, and 

social campaigns — for one of the largest African American trade shows in Texas.
▸ Kept communications consistent with brand standards across multi-year campaigns supporting national sponsors, and managed 

photo editing and the product photo library.

Graphic Designer Jun 2014 – Aug 2018
Etched Communications  |  Houston, TX
▸ Produced multi-channel campaigns, flyers, brochures, advertisements, postcards, social assets, and HTML emails for agency 

clients across industries.
▸ Scheduled and tracked concurrent projects, coordinated with outside vendors, and maintained file naming and cataloging 

standards.

EDUCATION

A.A.S., Commercial Art  —  Nassau Community College, Garden City, NY



PORTFOLIO 2026

Fred Collie
Graphic & Marketing Designer

Selected work spanning B2B brand systems, public-sector communications, marketing
collateral, web design, event and sponsor design, social media, advertising concepts, and
identity. Twelve-plus years of in-house, agency, and freelance practice.
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B2B & Corporate

In-house and agency brand systems, capabilities decks,

marketing collateral, and corporate identity work for B2B clients

across aerospace, defense, manufacturing, and consulting.
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Public Sector & Infrastructure

Spec communications systems for major public infrastructure

programs. Fact sheets, social media systems, and web

templates built for civic credibility and program-scale

storytelling.
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PROPOSAL DESIGN — PUBLIC SECTOR

Gateway Development Commission — Hudson Tunnel
Sample proposal design pitching a unified social media system and fact sheet for the Hudson Tunnel
Project. A navy and gold communications framework built around program impact, project milestones, and
federal partnership credibility.

Social Media System & Brand Guidelines

Fact Sheet

Spec proposal — not produced or affiliated work.
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PUBLIC SECTOR — WEB & SOCIAL ROLLOUT

Gateway Program — Web Template & Social Series
Extended rollout of the Hudson Tunnel communications system: a full-length program web template, plus an
in-progress social series tracking tunnel milestones from launch box to boring.

Spec proposal — not produced or affiliated work.

FRED COLLIE SELECTED WORK  /  PORTFOLIO 2026 09



03 / 10

Brand Identity Systems

End-to-end brand systems including identity, packaging, digital

interfaces, environmental design, and campaign visuals across

consumer goods, wellness, and public sector.
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BRAND SYSTEM — DIGITAL & ENVIRONMENTAL

Kent's Whole Foods — Digital, Social & Fleet
Brand applications extending the Kent's system across mobile commerce, social storytelling, in-store
campaign visuals, and last-mile delivery fleet. Same voice, scaled to every touchpoint a shopper meets.

Mobile App UI Social Media Posts

Delivery Fleet Campaign Visual
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BRAND SYSTEM — LUXURY E-COMMERCE

Scentique — Mobile Perfume Boutique
Premium boutique brand system for a mobile-first perfume retailer. Charcoal and soft gold palette, Playfair
Display and Poppins typography, and a complete identity rollout across packaging, social, app screens,
and out-of-home billboard.
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BRAND SYSTEM — WELLNESS & MENTAL HEALTH

Transcend Therapy — Wellness Brand System
Calm, modern brand system for a mental health practice. Sage and warm neutral palette, Playfair Display
and DM Sans pairing, and a full rollout spanning website, mobile app, ad campaigns, social content,
business cards, and printed stationery.
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Web Design

Marketing sites, editorial layouts, and digital storytelling across

creative production, real estate, fitness, advertising, and

education sectors.
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Event & Brand Systems

Multi-year design programs for major conferences and events.

Sponsor packages, impact reports, advertisements, and

proposal decks built as repeating annual systems.

FRED COLLIE SELECTED WORK  /  PORTFOLIO 2026 19



20



21



22



EVENT BRAND SYSTEM (CONT.)

Texas Black Expo — Impact Report Editorial
Interior editorial pages from the annual impact reports: sponsor and media grids, tradeshow recaps, and event
storytelling designed as a repeatable yearly reporting system.
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Marketing Collateral

Brochures, business cards, event invitations, retractable

banners, postcards, and personal-brand promotional design

across education, hospitality, and personal branding.
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Social Media

Platform-native social design: carousels, post systems, and

quote graphics built for scrolling, swiping, and

engagement-driven feeds.
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Concept & Advertising

Spec and conceptual advertising work, lookbooks, and brand

pitch decks across spirits, fashion, and lifestyle categories.
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Logo & Identity

Twenty-five plus logo and identity systems across technology,

hospitality, retail, education, fitness, and entertainment

categories.
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Cover Art

Album and single cover design for independent recording

artists. Range across photographic composition, illustration, and

typographic treatments.
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