FRED
COLLIE

GRAPHIC DESIGNER

PROFILE

CONTACT

PHONE 917-660-5797
EMAIL fred@fcgxdesigns.com
WEBSITE www.fcgxdesigns.com

LINKEDIN linkedin.com/in/frederick-
collie

LOCATION Roosevelt, NY

SKILLS

Graphic designer with over 12 years experience in graphic design, 10 years in
illustration and 11 years in web design. Specialized in creating digital content
such as social media marketing, logos, presentations, banners ect. Seeking to
explore more aspects and challenges of design such as advertising, presentation
and web design in the creative industry. Efficient in communicating and problem
solving to provide visual solutions in the respected timeframe. Graduated
Nassau College with an Associates in Commercial Art.

EXPERIENCE

» Adobe Creative Suite (Photoshop,
[llustrator, InDesign)

» Brand Identity & Visual Systems

» Web Design & HTML/CSS

» Social Media & Digital Marketing
Design

» Print Production & Pre-press

» Typography & Layout

» CAD Software (Zind Cut Center)

» Al Design Tools & Workflows

EDUCATION

A.A.S. Commercial Art
Nassau Community College
2013 -2018

Graphic & Web Designer / Marketing Designer 2022 - Present

PNA Technologies - New York, NY

e Design and maintain company web pages, landing pages, and digital assets
supporting marketing campaigns and product visibility.

e Develop marketing materials including social media graphics, promotional
banners, presentations, and branded collateral.

e Utilize Adobe Creative Suite, web design tools, and CAD programs to produce
both marketing and technical visuals.

e Maintain brand consistency across website, marketing materials, and
technical documentation.

e Manage multiple concurrent projects in a hybrid creative and engineering-
focused environment.

Graphic Designer Mar 2019 — Nov 2020

Universal Music Group / Bravado - Manhattan, NY

* Responsible for leading/developing/delegating and executing design for each
project across tour, e comm, retail and d2c categories for bravado’s heritage
artist genre.

e Reported to and partner with the marketing director for all projects.

e Responsible for on-time delivery of the highest quality product.

Graphic Designer
Texas Black Expo Organization - Houston, TX

Sep 2016 - 2019

e Responsible for designing the layout and color theory to develop creative
concepts.

* Ensured communication/graphics is consistent and reflects the brand
standards, mission values, culture, and strategic priorities of the organization.

e Collaborated within the team and across functions to execute and produce
creative graphic solutions.

e Photography —responsible for photo editing (project dependent), product
photo library management.

e Develop presentation of all internal communication letters.

Graphic Designer Jun 2014 - 2018

Etched Communications — Houston, TX

e Conceptualized visuals, based on project requirements to meet company
goals.

e Managed multiple projects simultaneously and effectively prioritized project
task.

e Worked with outside vendors regarding ongoing projects.



Schedules and tracks projects to ensure timely completion within our Project
Management tool.

Saves all files using proper naming conventions and cataloging.

Point persons for all designs for department partner’s collateral as requested
and briefed in.

Work with Marketing to understand business objectives and departmental
goals.

Produced materials in a multitude of media (Flyers, Postcards,
Advertisements, Brochures, Social Media Assets, Html, Emails, etc.)

Performs other duties and projects as assigned.
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Fred Collie

Graphic & Marketing Designer

Selected work spanning B2B brand systems, marketing collateral, web
design, event and sponsor design, social media, advertising concepts,
and identity. Twelve-plus years of in-house, agency, and freelance
practice.

01
02
03
04
05
06
07
08

B2B & CORPORATE

EVENT & BRAND SYSTEMS
WEB DESIGN

MARKETING COLLATERAL

SOCIAL MEDIA

CONCEPT & ADVERTISING
COVER ART

LOGO & IDENTITY
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B2B & Corporate

In-house and agency brand systems, capabilities
decks, marketing collateral, and corporate identity work
for B2B clients across aerospace, defense,
manufacturing, and consulting.

FRED COLLIE SELECTED WORK / PORTFOLIO 2026

02



BRAND & CAPABILITIES SYSTEM

PNA Technologies — Capabilities Deck

In-house brand system for a New York-based aerospace & defense gasket manufacturer. Cover,
company overview, and CAD-to-part process flow.

Precision
gasket
conversion.

Precision engineered.
Mission ready.

From CAD file
to inspected part.

61 B2
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WEB & PRODUCT MARKETING

PNA Technologies — Marketing Site

Hero, capability grid, materials supplier table, and case-study row from the same brand system,
flexed for web.

Mission-critical

PreC|5|on gasket applications.
( ersion 10r
aerospace & defense.

A full capability set,

cut on one digital floor.

"
% ~* ga material supply.

" @ e T
EMLWIWCHM!IS . 'I'

Programs delivered.

oA
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B2B MARKETING COLLATERAL

Myrtle Consulting — Capabilities Two-Pager

Front and back of a corporate two-pager for an operations consulting firm, plus partner team bio

sheets.

About Myrtle Consulting Group.

Driving Improvement On the Line, Delivering Results to the Bottom Line

Flactuating (o, reMclent supody chair,

IrveNCry Maragemene,
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Sustainable Results
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CONTACT US

EDWIN BOSS0

Senior Partner

+ (1) 617-538-8216
n.beiso@myrtlegreup.

com

MIKE SCHELLBERG

Partner
Operathions Implementation

Group
+(1]617-538.5716

mike schallberg@myrtlegroun,
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ary pracion.

Lean Six Sigma

'We bnow precsely how 1o incorporate Lear S Sigra to efen.
nate waste and cutput WIBOes Wie teledt prosects that ars
Ted 1o operatona metres and provide active coechrg for delts,
champsers, functions] managers, supervaon and wog floor op
erators,

ergagement i structured to en-
sure our interest are aligned with
the dlents’.

L.

"
We Bve “on the line® and Sve for \ /We catalyze Improvement and de
what wa do. We wil be there, '\ Iver 3t accelarated speed whan it
where the work iz done Matters mast.

. \

Our resulls set us apart and every l \ !

Myrtle team

QUALIFICATION HIGHLIGHTS

Bl has 30 years of esperience 25 3 icader and toam buildes in operations and eng
neering. Me excels ot iertrfying opportursties and implementing lean manufacturing

QUALIFICATION HIGHLIGHTS

Eran Pena has more than 12 yoars of prof | gape with a g back-
ground. His acumen s focused on analyss, desgn and implementation of mmprovec

procewses, and 39 relladiity . B has sgrifcant peogram processes, organizational cesigns and integrated management syitems. Me has man-
MSAAement experience that schieves sustanabie improvements 353 results aged and d complex, 4 | programs g for mose thar
£100 milllion i1 cost and revesue improvement. In a previows beadership position, Drian
EXPERIENCE successfully developed and laciflated Lraivng curricubum and programs o hundreds of
Abbott Nutrion Operational Excelence Asessments consuitans,
Kedlogg's Frozen Foods Lean Transsormation Project
Kellogg's Ceresl Mart (South Alrica, 2 years) EXPERIENCE

GNP Fooxs Lean Inproverment Project

Marck - Lear €13 mplirnontaton

Muack Truck Quality Asturance Project

Chewon Integrated Planning anc Schedulrg mialation
UPS 77 years of Dperations and Engineening

Boston Browing OEE / Maintenance improverment

EDUCATION/CERTIFICATION

B5, Salem Srate Coldlege
MBA, Southern New Hampshire University

Boston Beer: Operations Transformation Project

Nestie Waters: Operations Transformation Project

Coca-Cola Enterprises: Supply Chair Standard Work implementation (400 sited)
MDM Brands: Opesations Transtormation Project

.
ENCELITAS  §Thedsor 5
-
-
*  [EM: Opesations Transformation and Productivity Project
.
-
.
.
.

SEE

Qo ®
Thaivea

eEE

AALBEMARLE'

Larmess: Qperations Trans'ormation Project
Archn: O e and
Bayrs Ph sicals. AVS and Lean Impl
Unized Water Customer Service and Fiekt Collections

Kwicvet Corporanion Froduction Ywpervision, Sx-Spma Black Ssn

y Project (11 sives)

EDUCATION/CERTIFICATION
6.5, Machanic n‘n;r;ﬂ;
Texas ABM University

FRED COLLIE
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BRAND & STRATEGY

Myrtle Consulting — Branding Creative Brief

Internal creative brief layout: target perception, brand voice, audience profile, and core values for
the marketing system.

Current Target

Perception:
Wha doey (he Lirged Balae sbiut W17 Balole
wang sny collater sl &r commanatian®

Myrtie i a young company. They
connvlry knowledge and expenence
A% Mo f\“a')'illfll't.]'l"' % (30 On thewr
WODLIeS AN COMMUMIEATION
rmaterials. | workesd with one of thew
parings when be was with a
diferent Ao R was & asful
project. if | consiger them as a
partner. it may be a tough sell
internally because of unfamiliarity. |
hopes we Can At least cor i
theem. | am protty Sune thes foos will
be loraver than a larger, mone-eslab
lisghwedd firrm

Desired Target
Perception:

VBT ARSIV SATEET TR, Pl 37 08 SFTEY
P L R P e e

Myrtle Consulting is impressive |
think they really ergdy thedr work
and geniusnely care aboul the
resuits. They underctand the
Industry, RS UNKQUe PIPSSUres andd
hawe & 50 ack record They
Favad the rovSone % A n'.¥1\.">ll‘4‘ t
of a large frm. And DoCause Myrtie
i smalber in sioe, | rust | will get
rmone Mewib i handis-on
erice

FRED COLLIE

—
One Thing:
W T L TRPURNT wWe Rt TR (e

cate?

Myrile Consulting Group is an idoal
partner because they havwe unparal-
leled expertse.

and flexible approach and consis
tenily dilvers Oporational recults

—
Tone:

WRS 40 we w ot (olater s’ pref (@M iLatgn 10
fowl Ve *

* Passion: Dedicated
* Pace: [factive
* Performance. Prohciont

Mandatories:
WM WAt b ACURT A a0 catliter § snd

= Passon  Pace  Performance
- Myrtie Consuibng Group 16go
* Professonal design, concise
Larguage

INFOGRAPGIC
PIE CHHART

Myrtle Consulting Group

Miyrtte Consulteng Group Myrthe) is
A young passonate consulting kem
that specializes in

providing operatonal solutions 1o
food and beverage, CONsuMer
Product L and e soences
induztries To meet the speckhc
reesds of sach chent, Myrlle
Sy
Aelrery ir arey
leadership. Lean Six Sigma and
Process optimization

The: evecubive laadership team has
a wodllh of kndradndQe and oxper
ence. With RS corporate

poised to provide unparalieled
hands-on service to clients in the
food and beverage. Consumas
products and life sciences incus-

res

Myt
identily center on “Passion . Face
Porformance .* This atso
addresses the ferm's competitve
differentiation

COre values and brand
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2012, A markgls OIMIUNECation
stratedgy 'will De CAtical 1o Continue
AN UpWart Palhn And maintain a
worrgeetibrve adhvanlage

Target Audience Profile:

Wit 2o 17 Wt aee ey pain gy e de | fee
abavt comieitng parthary®

Senior executivie and/of other
decion maker al a congaarnry in the

procacts. or life 5 Y
Likety male. 200 45+ Inthe US

and Canada. Some concentration in
Midwest, Northeast, Atlanta, Texas
Califormia Toronto, but afill pratty
WAL oA

have a demandng career | arr
battling inCreasing costs (rom
mulliple angles. operations
production. materials. regulation
ard coenpliaicy, naTw a
frwr A ot of man hours are wivtted
an the shop floos and some of my
equipment isnt the most eficient |

o produc-

Wl Bl Py Con s
Even though | GonT have an affec
e Wiy 1o montor total losses |
know il s costng the comparny

TR0 Lirwde Spadei 2

Branding
Creative

Thar tuermoneer i mecl= andl
upPM-Mmanagamont intenshies my
pressure. There are several

ties o manage from the
office 1o the front ine

There's defindaly inacecuate
leadership on the shop Roor. but |

twide consullants could bring
value and help impeove operalions
Herutrode thvy ctumds with &
substantial price tag i1l be ‘game
over for me, 100, i we don| gusCkly
I

provious project. Maybe. | will reach
out to them.
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Event & Brand Systems

Multi-year design programs for major conferences and

events. Sponsor packages, impact reports,
advertisements, and proposal decks built as repeating

annual systems.

FRED COLLIE SELECTED WORK / PORTFOLIO 2026
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EVENT BRAND SYSTEM

Texas Black Expo — Annual Sponsor Package

Multi-year design system for a major Houston conference: sponsor pack covers, past-sponsor
grids, impact reports, and event summaries.

{TBE2015: BUILDING BETTER LIVES

974THEBOX ~AARP  accenture -
2. @ 2
HTBE2015: BUILDING BE lILHLI".“[_ ) : p— S =
2015smusun PACK e Lo O==

June

h HI]USHJH TEHS

e e @
=

S‘gm Qemrma  Walmart

Tewas Black Enpo 'ad. » 9404 Sout'rwest Freewny, Suite 650, Housten, TX 7004
Phooe. 713-551-6722 » www TexasBlack Expa.com + @ TexasBlack Cxpo

PIE Adh
Ssummer

C-I.b_ng‘ion

EVENT

SIMMARY 4
Education. T e tesoy |
Entrepreneursnip.

Empowerment _
June 8 - June 11, 2017 A
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EVENT ADVERTISING

Texas Black Expo — Ads & Promotions

Mainstage event ads, headliner promos, and social banners for a multi-day annual conference.
Multiple campaigns across 2015-2018.

TEXAS BLACK EXPO PRESENTS

GQID $25

I:?litl[lt’u“i‘f' pﬁiﬁ#??ﬁ%n

FRIDAY MAY 13TH
TIME: 10PM

HOUSES OF BLUES

(FROM mesmﬂummmm 1204 Caroline St, Houston

VISIT TEXASBLACKEXPO.COM FOLLOW US GTEXASBLACKEXPO

FORMOREINFO GEY #TBE2016

1SE TEXAS BLACK EXPO PRESENTS

FIERCE
NATURAL

& BEAUTY
HAIR SN

Evild Yovr Brand o

I s &TIVATDI APKIVYDN

FRED COLLIE

YATURDAY
+00PM

JUNE 13TH

@ UIS'IIVIRY GREEN PARK

VENTION |

i3 TEXAS BLACGK EXPO PRESENTS

DLVA

((l/é" (lé

nd e

i ( \; ’Gu
1' Am\
LADY nusm NECOLE

oy M B Y

JUNE 13

WTER HALL A MAIN STAG

EI® Y @TEXASBLACKEXPO
GETTICKETS! @ TEXASBLACKEXPO.COM

"ﬂf

NOS'II.I]N ‘

GET YOUR TICKETS @ WWW.TEXASBLACKEXPO.COM

LL DLALT
LOCATION: HOUSE 0F BULES M

PRESENTED BY

SELECTED WORK / PORTFOLIO 2026
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EVENT BRAND SYSTEM (CONT.)

Texas Black Expo — Sponsor Salute & Awards

Sponsor recognition, awards luncheon promotion, and forum events from the same multi-year
identity system.

13F TEXAS BLACK EXPO PRESENT

COFFEE

AND CONVER

BUSINESS EMPOWERMENT FORUM: BUIL

3t #TBE2015

SALUTE ITS WONDERFUL
SPONSORS AND PARTNERS |

EATURING

DR. GENE LANDRUM

Founder of Chuck E Cheese

SH[ILAJ&GKSUNHL RHDHDASK![[ERH}(]HES E DARRYLKING

UNTIDS JE[{IH( 135 WOMAN, T HISD SCHOOL BOARD L mrFHFN RING GROLE,
HONDRARY [ IuP CF CH VICE CHARR

o JUNE 12, HOUSTON, TX
1:30 REGISTRATION 8:00 PROGRAM BEGINS
0.9 wanl @ TICKET PRICE: $50

fore GC == wmmy CITT frert e =ioears T
TEXASBLACKEXPO.COM SPONSOREDBY: ./i%c: 3% s @@= »
E1® Y @TEXASBLACKEXPO #TRE2015 ney @TD(ASBLACKD(PG {TBE201
TEXAS BLACK EXPO'S 15TH ANNUAL - Honoring business leaders and organizations
for a spirit of resiliency in helping businesses
AWAR D S in Texas recover from Hu rricane?—larvey.
FRIDAY, JUNE 8TH
12 NOON
SPONSORED BY @ . ¥ mxm A _ I
HYATT REGENCY DOWNTOWN MG moa s
1200 LOUISIANA STREET, HOUSTON, TX 77002 i .
FOLLOW US @TEXASBLACKEXPO OFiY #TBE2018 CLICKHERE TO GET TICKETS
R AR I SO | FS RO . .
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SPONSORSHIP PROPOSAL

Famous NY — Sponsorship Proposal Deck

Multi-page sponsorship pitch deck: about the event, sponsorship tiers, location, and prospective
talent. Designed for a Williamsburg music event.

PLATINUM SPONSORSHIP:
$20,000.00 (2)
I Powered by sponsor your brand will have all exciesis licensing
ights 1o the tiele of one of st complets series of concerts (3 shows)
3 arkuting materials inchoéing TV, radin.
rect mail public desplay, paye
ad program advertisiag

I Veshal ecogedtion during spaning = closing remarks
I Foll coler page advertisement ixside of congent program
ooklnt
M Congary prominetly leatured oo home s of
. o GOLD SPONSORSHIP:
I Alink to your comgany’s web site from the event ssﬂﬂﬂﬂﬂ ‘2)
wek sig
I Hall page. Full colar advernsement mside of coscen

I Company banner & logo preminanly pragram beakies
Taplayed stape sule

I 5 VIP passeste concent - mnmmﬁsnm

I Alink imto your company's Web site fram the eveat web site

I Company banner & logo promineatly displayed at cancert venue
I Company loge on all pristed material

I 2VIP passes o concent

ABOUT THE EVENT

Famows Mew Yark plas 1o mke Bl e best event for everpone nchaded. We was (his b b2 2 might
where artert waed 1o be. Spoatars and etter companes wast i shoa np. and hias want 1 deiperniely
arend Wewil be alss be incarporanag the NY communsty asd bepeed by having a corfest that allows for
wesical aiist that are ot signed 1o sebrad ther work b the mam Famos New mlht;ullp
winting ef 2 Fameus Mew York bree manic video 23 well 23 2 shot 8 apes up foe oy msar act e ke
areaty found swr Svzet eam mesbers, which consst of Sacial medh kaow ik that reach
theusands of peaple daily just fwuagh photes and Tweets. This wil hely promution asd alow [ 2 wides
autence Spensors wil dus be permetiend i have consaet expesare bedwre. 3t and dirmg e rerw
and e 1 Stage 10 talk abeud ther congarmes and e e Below 21 2 few 1deas on Arist, Supportiag

Taroegheus the event we plan 1 24 Spomsar merchandise, mingte wit drks for these over 71- as artsts, and DJ's. We will have 2 sebidified
wall. 204 constanl mumacal acts with shg' momarts lar besteg, 30d nevworkang. W 2an i kave 2 pabic l:T.-':rI..h:-’-_!i‘;'littu-!kl‘n'r;
eenl bl we o mant i b idistr) mames, comparser. 2 antis? (it e be e i i) b

wd | sheed We bedes | aet Pk i
o i bt e o 0t i e o S s Prospective Headlining Artis:
yo velp | be ahioned Big Sean, Fabuleus, ASAP Ferg. Steve Rhol, Jeey

aad Pro Era. UK. Chamce The Rapper. Ab Sadl,
Casey Veggies. Schoalbey 0

Prospective Supporting Artists:
UA.F?IPH! Cd by, &u?n?i’m g

Prnsgecme 0d(s):
Het 870 / ¥ashese / Kirty Dash - Confirmad

I]anng Acts:

Will be placed through contests and supported
up 3ad coming anist giving youeg anist a
plathorm to perform w/ the greats!

LOCATION

WILLIANSEURG
WUSIC ALL

Prnnneal Precantatinn
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Brand Identity Systems

End-to-end brand systems including identity,
packaging, digital interfaces, environmental design, and
campaign visuals across consumer goods, wellness,

and public sector.
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PROPOSAL DESIGN — PUBLIC SECTOR

Gateway Development Commission — Hudson Tunnel

Sample proposal design pitching a unified social media system and fact sheet for the Hudson Tunnel
Project. A navy and gold communications framework built around program impact, project milestones, and
federal partnership credibility.

MPRANH . COMRLETES - COeMTY - WERRWINIS - MW AMES - ABSNTERE -

“\ GATEWAY FACT SHEET » APRIL 2076
= DEVELOPMENT
=1 commission

The Hudson
Tunnel Project

BY THE NUMBERS
A transformative investment in infrastructure,

ecenomic strangth, and refiable connections
for the Mortheast Corridor,

PROGRAM-WIDE IMPACT

@ ©¢ ©¢ 0 ©

95,000 $19.6 $87 200,000 $16
J0BS CREATED BILLION MILLION DAILY PASSENGERS BILLION

BALOME PO FHE FUPLE

The Hudson
Tunnel Project

B s Lk sl i The Fastson ey
1 wuiting esntury-cid

PROMECT OVERVIEW

& e iyt s
i the Mustaan e

Srkaibiaia ol the

during censtruction ECONOMIC ACTIVITY PER MONTH served once complete. IN ECONOMIC LOSS
GENERATED i with reliatle, PREVENTED
servines purchased on-time sarvice the cost of a potential

tunnel shutdoan

ACTIVE CONSTRUCTION PROJECTS

Five o ten project componants are curmently active. JORS 2 ., PROGRAM STATUS AND
| ECONOMIC IMPACT SLUMMARY
1 ¢£\ m;:";ax;:::”'” i 400 ) The Huttson Turned Proect creates
Mot Bargin NI Ioes = ooportunity, prevants significant
econamic foss, and ensures @ mare
i Hudsan Yards Concrese Casing, 4.800 reliatale future Sor emillicns
E i ; Saction 3 (MYCC-3) b
Hew Yok, WY 108S
Hud Fi Lesarn more at
e o Fiver 2 |
3 AR Ground Stabilization 2,300 Eivoayprogram.ong
S N ok, WY 1085

Palisades Tunnel Project E &0 STAY CONNECTED
% Huskon Cowrty, NI 22U
First turmei-boring work nes = infoggatewyprogram o
@ wawnregram vy

5 Manhattan Tunnel Project 7200
New Yok, HY o8s K @lateeaProghioss

OUR PARTNERS.

amTRA e

N oy Program

TR ane - LresTHENS o v
TOTAL JOBS {ACTIVE PROJECTS) B e

Bite: Jols Figures: refiect chroct and indinect jobs supporter by actise consinction

r-..‘ GATEWAY HUDSON TUNNEL PROJECT - s
T ek oy TResTED oOg  #oR ouR BEaIN FACT SHET SERES
lI5 cemover  SOCIAL MEDIA SYSTEM (o) 52, (0] Bl 4R EE e
A consistant visual tanguage for clear, trusted communications.
SYSTEM OVERVIEW L MPRCE - 085 2 PACT - BEOMOME ACTIVIEY 3 IWPACT - GO00S & SERVICES 4 MPRET - PESERGERS 5, IMPAT - LOS PREVENTED
i

(G

- [
95,000 s

- @ o]
$87

® i
0,000

b

10N DA ENGERS f BILLION
DIOER siion | sion Tl oy o
oa g o s |
s

by

o6, PR - TOMELLE MEME BRORE 87 PROIGCT - D e ey % ST tumscmanen [P — . PROEET - MANANTTAY TUbEL
GATEwRY oaTEwY caremar saTemar GaTEwRY
B B Go B gz B 6= G B
Tennele Avenue Bridge Hudson Yards Concrete Hudson River Falisades Tunnal Project Manhattan Tunnel Project
and Utility Relocation Casing, Section 3 (HYCC-3) Ground Stabilization Hat . W i ok, WY
[r—— P e, b o e, MY

s

Spec proposal — not produced or affiliated work.
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BRAND SYSTEM — CONSUMER GROCERY

Kent's Whole Foods — Identity & Packaging

Modern grocery brand identity built around a confident leaf mark, Poppins typography, and a
produce-inspired pattern language. Includes brand guidelines, packaging system, and shelf-ready
applications across pantry staples and grab-and-go.

BRAND IDENTITY PACKAGING MOCKUPS

A fresh, modern grocery identity built around clean Shelf-ready packaging for pantry staples, fresh produce,
typography, produce-inspired graphics, and a confident and grab-and-go items that feels consistent, premium,
natural palette. and easy to shop.

FRIMARY LOGD. SECONDART LOCKUP

KENT’S QO

WHOLE FOODS KENT’S
WHOLE FOODS

’
B q - 3 - _- .'1 " '
)@ 33 5 O REH - e - QO KENT'S

-ANCIENT GRAINS

g\ XeEse - Sl B e
Aa Aa ragé.q’l:&,s s HQOTII : i ot
oSkl e et Jd & ® & §e G AL oo

]

‘&u%lit‘b"&; Y -

D"MPMU'A'“S;«_ 0,

Tor, 0L
et

NATURAL LoCAL O HEALTHY | 77 EVERYDAY
INGREDIE! NTS PARTWERS CHOICE! WALUE
Brand ldentity Packaging Mockups

FRED COLLIE SELECTED WORK / PORTFOLIO 2026
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BRAND SYSTEM — DIGITAL & ENVIRONMENTAL

Kent's Whole Foods — Digital, Social & Fleet

Brand applications extending the Kent's system across mobile commerce, social storytelling, in-store
campaign visuals, and last-mile delivery fleet. Same voice, scaled to every touchpoint a shopper meets.

MOBILE APP Ul

The mobile shopping experience stays clean, friendly,
and consistent with easy browsing, ordering, and
delivery tracking.

/’} FRESH & @} LocaL O HEALTHY [FL, FAST KRELABLE
'}d NATURAL PARTNERS CHONCES To! pewvert

DELIVERY VAN MOCKUP

A modern last-mile delivery van designed to bring the
Kent's Whole Foods brand into neighborhoods with a
clean, fresh, and memorable presence.

NATURAL @ LocaL HEALTHY F EVERYDAY
INGREDIENTS PARTHERS CHOICES ¥ vALIE

FRED COLLIE

SOCIAL MEDIA POSTS

A flexible social system built for promations, seasonal
produce, and everyday storytelling across Instagram
and digital channels.

QO sers 0O ke QO s
7 BTN LOCAL.

EVERY DAY. SRS FAVORITES
e —— SUPPOITENG CAIF COMAMUNiTy,

Defivering quality you can trust.

LOCAL PARTMERS
REAL CRMALITY
% 1

Handpicked produce.

mosmcann | paeen

10% OFF |
LOCAL PRODUCE
THIS WEEX ONLY! ! "

CAMPAIGN VISUAL

A bold campaign direction that turns fresh groceries
into a high-impact visual story for in-store and
outdoor promotion.

HATURAL
INGREDIENTS
LOCAL
PARTHERS

HEALTHY
CHOICES

FVEEYDAY

GUALITY « LOGAL * MATLRAL

| PRS2 i

4 O RIS IR b
la Sk RO Gow He a0 0L
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BRAND SYSTEM — LUXURY E-COMMERCE

Scentique — Mobile Perfume Boutique

Premium boutique brand system for a mobile-first perfume retailer. Charcoal and soft gold palette, Playfair

Display and Poppins typography, and a complete identity rollout across packaging, social, app screens,

and out-of-home billboard.

BRAMD IDENTITY PACKAGING MOCKUPS CAMPAIGN VISUAL

I\
SCEREFICL

—— Mobile Penfume Boutigue

COLOR PALETTE

CHARCOAL SOFT GOLD BLUSH CREAM
8283808 WDAREST WFOERER HEARTFZ

{ &
i

SCENTIQUE
YOUR SCENT.
YOUR STORY.

Luxury fragrances,
delivered to you.

DISCOVER YOUR SCENT ;

NEW COLLECTION

TYPOGRAPHY i ..: e i "' / ])\\\r\

Ad Aa

PORPING / SEMIBOLD Playfair Display / Regular
ABCDEFRIUJKLIMONQRRSUVWXYZ ABCDEFRILAKCLMONGREFUVWXY
1234867880 1234567890

Mobile Pe.'\.?m Gma.tl'.ciun.

Moon Dance / Regular

SOCIAL MEDIA POSTS

P&
I
SCENTIQUE

L S n—

POCKET SIZED LUXURY

MADE FOR YOU +
MOBILE APP Ul
f - arm " v [ o v ff. a v
e = < colLECTIoNS < < < caRT
SCENTIQUE R e '
. T | VELVET L0
i l—':”\iD‘ Y()UR. 'jl_ CITAUS BREEZE L w;m 5
| SIGNATURE . = f 1 | SIiE
SCENT - Ui j‘E‘,a
Lunsry perfumes, _;__.."}_,.-: VELVET BLOOM 2 | Il R
debrured (o you. -5 T | fersl SCINTIGLE & san00
N | ‘ M C
noe wow | 4 | e —
AMBER NOIR | i
LIA - VELVET BLOOM AL
B i faral
= e SIN00
“’ l MLISK ESSENCE At foral fragranca with hecs
Wondy of fue, jouemans and vails
|
in] o @ &
S Y S

BILLBOARD CAMPAIGN

iAo

SCENTIQUE & Lo
LUXURY THAT oy
FOLLOWS YOU. L
Premium fragrances.

Delivered anywhere. @ m‘ew

FRED COLLIE SELECTED WORK / PORTFOLIO 2026
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@ PREMIUM INGREDIENTS
@ LONG LASTING
@ TRAVEL FRIENDLY
@ MADE FOR YOU

< TRACK ORDER

W5TQ12345
In Transit

Ordes Placed May 16
s Trangie May T
Out for Delvery May 18
Delivered Miay 19
4
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BRAND SYSTEM — WELLNESS & MENTAL HEALTH

Transcend Therapy — Wellness Brand System

Calm, modern brand system for a mental health practice. Sage and warm neutral palette, Playfair Display
and DM Sans pairing, and a full rollout spanning website, mobile app, ad campaigns, social content,
business cards, and printed stationery.

FRED COLLIE

01

WEBSITE DESIGN
A calming, modern website Begin YOUI‘

that builds trust, connection, Hea]ing JOLlrl]eV

and emotional comfort,

Compassianate therapy for your mind.
heart, and overall wellbeing.

Our Services

Prvsonalized care for every stage of your foamey.

TRANSCEND

Playfair Display

What Our Clients Say
You don't have 1o
“Transcend Therapy helped me find clarity face it alone.
DM Sans and peace when | needed it most.”

02 ow G ..-- o7 GED .=\ [~ GED .--\ 7 CEED .=\
MOBILE APP UI cetmgnine /@ e e S

Emma oy, Emma?
, Select Date & Time [, Olivia Grant
A seamless app experience Todey's refledtion A 3 M T W TR i halegst @ ® ¢
to support mental wellness, You're doing bester (o7 L 2 =
anytime, anywhere. than ek, S8 e Y e wos @ ovoe o St
| doumal Premgt
200 AM ‘What's one thing you're
Quiek Actions aratetul for 1oday?
W 00 AM
£ Bock s Seasion
B Josrral e
Anwiety
Depreasson

» Relatiorabip bisues

\

03
AD CAMPAIGN

Emotional, high-impact

Heal

Beyond Limits
campaigns that speak to Your Mind Matters

the heart and inspire

Therapy that empowers. N TR A NCCENTS
healing and growth Y £ Ne ML e 5 ! 0

Support that transforms.

04
Mental Health Tip Affirmation |

Jele ME You don’t have
SOCIAL MEDIA Take a decp breath. 1 am allowed e
Consistent, mindful content :‘Ju d‘t,nl: }!aw :I, w0 take ug

b ucates, inspi e ST Book a session
that ed.\wcafs. m,_.,.r.?ﬂs. out right ow. prioFitize iy ot

and builds a supportive Sengt well-being

for help. =

community,

05 06
BUSINESS CARDS LETTERHEAD &

Minimal. elegant cards D STATIONERY o
that reflect the brand’s LER A Clean, cohesive stationery
premium, trustworthy feel F that communicates
g fessionalism, care,
D, Olivia Gram. Pl el
! R . and attention to detail
o 1
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04

Web Design

Marketing sites, editorial layouts, and digital storytelling
across creative production, real estate, fitness,
advertising, and education sectors.

FRED COLLIE SELECTED WORK / PORTFOLIO 2026
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WEB DESIGN

Sean Phazes / VASHR — Editorial Site

Photography-led grid system for a creative production studio. Section anchors, capability blocks,
and brand client row.

~ [CREATIVE DIRECTION

WHO WEARE

WE PROVIDE STORYTELLING

8ig¢  RollingSwone  DIEM

CONTACT US

PHOTOGRAPHY

FRED COLLIE SELECTED WORK / PORTFOLIO 2026 19



WEB DESIGN

Marketing Sites — LHS Realty, Sproing Fitness, ReelRoll

Three different marketing sites: a conversion-focused real estate site, a consumer fitness brand,
and a B2B SaaS landing page for video advertising.

WELCOME TO

SELL YOUR HOMEIN € p =
60 DAYS OR LESS, TG | —

OR WE'LL GIVEYOU " <a gy
s 1,000' a5 OUR INSTRUCTORS ap‘

Theve is no substitute for
EXPERIENCE. list yoar home with Love!

ReelRoll.

AS SEEN ON TV

SELLING
A HOME

S iy Fitrwns ahahe by of
By Oge el Mness inwwl (e 40 vy

YOUR BODY (ESPECIALLY YOUR KNEES) WILL LOVE SPROING

SOLUTIONS FOR PUBLISHERS + ADVERTISERS

WHAT OUR CLIENTS
ARE SAYING

SEE THE COMPARISON BETWEEN LEARN MORE ABOUT
SPROING V5. TREADMILL LAND SOFT e B e e S e

For Questions & Concerns

Contact Us!
Contaer
WHAT OUR CLIENTS b o by | o P URBANA D
ARF S&YI}N‘I‘; e e S S 8 g o |
[ vew iacancs |

SPROING FITNESS LOCATIONS

© U — T L | TR CORGTES—AL T ROLCY nwa
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WEB DESIGN

Edge Preparatory School — Site

Education sector website: home page, sub-page templates, and newsletter system for a charter
school.

.ﬁe k: l) (; E About Academics Admissions Contact

Innovate

4 ’ . . T e = ] = L Cn et
Academic Rigor Whole-Child Approach Community Impact
Challenging academics that inspire curiosity, Supporting the intellectual, personal, and social Empowering students to lead, serve,
build confidence, and prepare students for the future. growth of every student, every day. and create meaningful change in Huntsville.

* 5 g
.E EDGE About Academics Admissions Contact

Home / About / Our Approach

A different kind of charter school.

@ Mission At Edge, we believe that every student deserves an

education that is academically rigorous, personally
meaningful, and built for the future.
- o

Academic Model

Student Life

Mentorship

Family Partnership

Outcomes

Edge Preparatory Scheal is a tuition-free public charter school serving grades 612 in Huntsville, Alabama. We combine a
challenging academic program with a whole-child approach that supports intellectual growth, character development, and
meaningful relationships.

Founded on purpose. Focused on potential.

Edge was founded to create a school where students are known, challenged, and supported—every step of the way. Our
design is intentional: small class sizes, expert teachers, and a cuiture of high expectations that helps students grow into

confident, capable leaders.

*“  Small by design, ambitious by nature.

Rooted in community. Built for impact.

From day one, we partner with families to build a strong foundation for student success. Together, we're preparing graduates
who will contribute to their communities and thrive in college, careers, and life

EDG 110G e SW, Huntsville, AL 3580
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05

Marketing Collateral

Brochures, business cards, event invitations,
retractable banners, postcards, and personal-brand
promotional design across education, hospitality, and
personal branding.

FRED COLLIE SELECTED WORK / PORTFOLIO 2026
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EDUCATION SECTOR COLLATERAL

Edge Preparatory School — Brochure & Cards

Spanish-language brochure with infographic data treatment, plus business card system for a
charter school.

We don't prepare students
for school. We prepare them
for the world.

Edge Preparatory Schoo is where

il 516
theive in collage and in Ife.

Tinievate
a legecy
cHoOL

PREPARATORY 5

for school. We
prepare them
for the world.

of Edge graduates enroll
in post-secondary education.

A curriculum built for curiosity,

‘We challange students to think critically, read deeply, .g

and grow with cenfidenca—irsice and outside the classroom

w e
Tend Sigmon
CHIEF EXECUTIVE OFFICER

E D G E tsigmoni@edgepreparatony.org

HOME
255-585-1099
PREFARATORY SCHOODL

edgepreparatory.org
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EVENT INVITATIONS

Jameson Whiskey — Private Event Invitations

Two formal event invitations for Jameson-sponsored private dinners: a Friendsgiving and an MLK
Day honoring dinner.

JAMESON

PRESENTS A

YOU ARE CORDIALLY INVITED TO

SMKILLL

PRIVATE THE

FRIENDS GIVING

D EASNNGEE SR

IN CELEBRATION OF FRIENDSHIP - o e
ML K DINNER

NOVEMBER 26, 2019
8:00 PM

RICARDO STEAR HOUSE
215 2nd Ave, New York, NY 10029

Honoring

Ron Stewart
Moosie Wins

Monday January 20th
Time: 7:30PM

‘\F[

JAM ESON
@tACHtS

, Brookly
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PERSONAL BRAND MARKETING

Jerome Love — Banner, Postcard & Promo

Retractable banner, real-estate postcard, and Black Enterprise social promotion for a motivational
speaker and entrepreneur.

Jerome D. Love

Empowering People, Changing Lives

13609 Fo n Mist irland, TX 7
v Cre |-1-|r|

“SELL YOUR HOME IN 60 DAYS OR LESS OR WE'LL GIVE YOU $1,000

Post Card

BLACK
ENTERPRISE

Contributer

‘

AVAILABLE FOR:

"’A

Corporate Luncheons, Opening or
Closing Sessions, Awards Banquets, EhAT%II(!PRISE
Professional Development, and more!

Welcomes

@Jeromelove JEROME D. LOVE

- Founder of One of America’s Largest Business Expos,
n , Award Winning Author, Business Consultant, Motivational Speaker,

and Black Enterprise Contributor

Text GetMotivated to 797979

www.jeromedlove.com £ 2 K] @jeromediove  jeromedlove.com
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Social Media

Platform-native social design: carousels, post systems,
and quote graphics built for scrolling, swiping, and
engagement-driven feeds.

FRED COLLIE SELECTED WORK / PORTFOLIO 2026
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SOCIAL — INSTAGRAM CAROUSEL

PNA Technologies — "Anatomy of a Shielding Gasket"

Six-slide Instagram carousel (1080x1080) extending the PNA blueprint brand system into social.
Designed to translate dense technical product knowledge into a scrollable, platform-native format.

Anatomy of Modern electronics Five layers, one job.

an EMI / RFI
shielding

leak signals.

Drone swanm comms: PNA

BERYLLIUM MONEL STAINLESS
COPPER STEEL

Need precision

FRED COLLIE SELECTED WORK / PORTFOLIO 2026 27



SOCIAL QUOTE SERIES

Jerome Love — Social Media Quote System

Recurring social post templates: "Teachable Tuesdays," "Saturday Scriptures," and milestone

graphics, plus PowerPoint presentation system.

“ALIFE WITH ALL THE RICHES IN
THE WORLD, BUT NO ONE T
SHARE ISN'T

~ JEROME D. LOVE
T

72 F J—

Building the business '\ \
and life you want “Trust In the Lord with ail
hine hearts and lean not
: | NN \ Jols unto thine ewn
| 1 OGN A L understanding.”
) g — Proverbs 3:5

-

&%MW I

Book Cover Social Media Quotes

GET UP Texas Black E el ¢ | _‘
&ET OUT, e (O S,
MOTIVATED P '
AUl £13] o 2P0k 22
@]eromeDLove &”w‘ L 5 30 B |
S

FRED COLLIE SELECTED WORK / PORTFOLIO 2026
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07

Concept & Advertising

Spec and conceptual advertising work, lookbooks, and
brand pitch decks across spirits, fashion, and lifestyle

categories.

FRED COLLIE SELECTED WORK / PORTFOLIO 2026
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BRAND PITCH DECK

Crown Royal — Backyard BBQ Pitch

Multi-page brand pitch deck featuring a profile of Pitmaster Matt Horn. Storyboard, music
reference, and voice-over options.

MATT HORN

N SACKYARD BOO TO COMMUNITY INSPIRATION

@Matthornx

FRED COLLIE SELECTED WORK / PORTFOLIO 2026 30



LOOKBOOK DESIGN

AVI-GICHEE — S/S 2015 Lookbook

Spring/summer fashion lookbook for a streetwear brand. Cover, brand statement, and product

description spreads.

LOOK-BOOK S/S 2015

FRED COLLIE

AVI-GICHEE

AVI-GICHEE provides sharp bul casual men's ang women's wear to

complement and anhance the physical represantation of interned and
axtornal equilionium. Gearad towards those who sook quality, uniguo
iterms, AVI~GICHEE garments are time-released and limited edition.
allowing for each hancmade pece fo truly raflect the constant process of
redefining ore's self. AVI-GICHEE recognizes the need to speak for and
to the underrapresenied ang undaerserved communities from which an
immense amount of Craativity, streangth, and reslience have come, and
support the resources that provide ampowsning and positive outiats 1o
those who seck them. Excellence s 1o be acknowiedged, encouraged,
and shared. Stemming rom a belied thal there is & circular exislence
between ono's solf and the universe, thoso at AVI- GICHEE fea! that which
is releaseo, is that which is alracted. AVI~GICHEE is "A Lifs of
Excellence.” Wear it, and find your bes! salt

AV -GICHFF

INIRANGICTON com
sana AnGiches com

AVI~GICHEE Classic Logo Tee

Description

coxion-eraey navy-Diue  Cenro-Yor
sigrature iogo velour sophaqud Crow nock
Valou! 870N siseves 100% comon. Dry Claae
Only

¥ AVOSST15
&"Z:-'...m“&s-‘ :
Retail : $180

ripti
on cotier or ooy Dadk corite ot gignatueo
090 valos ApDHGQUA Crew neck snon slaeves |8
100% cotion. Dry Clean Only

S:rg - AWGEST 152
Whosstals - £35
Rotil | $165

SELECTED WORK / PORTFOLIO 2026
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ADVERTISING CONCEPT

Cligue Vodka — "The New Black" Concept

Spec advertising concept for a vodka brand: dramatic product photography, rocky environment,
and bold typographic treatment.

BOLD BY NATURE.
MADE TO STAND OUT.

AURORA GROTESK

BOLD

]

AD CAMPAIGHS I‘i*fg?_-'i'.
o i
BUILT DIFFEREMT.

OWN
MADE TO OWMN

NIGHT

ULTRA PREMIUM. UNAPOLOGETIC.

Cliqgue Vodka redefines luxury with
a bold new expression of taste,

crafted for those who lead.

CLIGUE

- v O D K A

SOCIAL MEDIA MERCHANDISE POINT OF SALE

CLIGUE

Advertisement Concept
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ADVERTISING CONCEPT

DIEM — "Does It Even Matter" Concept

Spec advertising concept featuring layered typography, botanical photography composition, and a
saturated yellow ground.

0 0 HNOEPT D ES | &6 N

Advertisement Concept

FRED COLLIE SELECTED WORK / PORTFOLIO 2026 33



08

Cover Art

Album and single cover design for independent
recording artists. Range across photographic
composition, illustration, and typographic treatments.

FRED COLLIE SELECTED WORK / PORTFOLIO 2026
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COVER ART

Selected Music Cover Art

Twelve album and single covers across hip-hop, R&B, and trap genres. Mix of photographic,
Illustrative, and typographic approaches.

"~ (BIEHER
T T R

I"PI\! CREWS

il oy

- fnm of

IUUF.HN
L B

i

¥t ELLP O RO
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Logo & Identity

Twenty-five plus logo and identity systems across
technology, hospitality, retail, education, fitness, and
entertainment categories.

FRED COLLIE SELECTED WORK / PORTFOLIO 2026
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LOGO & IDENTITY

Selected Marks — Series A

Identity work spanning corporate, education, retail, and lifestyle sectors. Includes Texas Black
Expo, Edge Preparatory, Pediatric Physical Therapy, and Well Kunnected.

TEXAS BLACK

H

G I\] Bs (

- MO MNMEREP®A R

&

" o EDUCATION
4 ™" ENTREPRENEURSHIP
. ® EMPOWERMENT

Rospy

y B U K K

Z@).: FRESHITALENT

WHOLE FOODS

PEDIAIRI

PHYSICAL THERAPY
MOR .BOOKINGS WELL KUNNECTED
(’ -y
Yonkers )
African-American
\ Heritage Committee
DRIVING SCHOOL BE|'(ee@

BY SYLVIA

#) keypointmedia.
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LOGO & IDENTITY

Selected Marks — Series B

Additional identity work spanning media, transportation, retail, and entertainment. Includes
ReelRoll, Volition Media Group, Epitome Media Group, and Tisha's Kitchen.

Nyack
UL

Training Center

BROW/NGRLBEATLUXE

THANK GOD IT5 BRODKLYN

"€ HE N

MEDIAGROUP
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