
FRED  

COLLIE  

G R A P H I C  D E S I G N E R  

C O N T A C T  

P H O N E  917-660-5797 
E M A I L  fred@fcgxdesigns.com 
W E B S I T E  www.fcgxdesigns.com 
L I N K E D I N  linkedin.com/in/frederick-
collie 
L O C A T I O N  Roosevelt, NY 

S K I L L S  

▸  Adobe Creative Suite (Photoshop, 
Illustrator, InDesign) 

▸  Brand Identity & Visual Systems 
▸  Web Design & HTML/CSS 
▸  Social Media & Digital Marketing 

Design 
▸  Print Production & Pre-press 
▸  Typography & Layout 
▸  CAD Software (Zünd Cut Center) 
▸  AI Design Tools & Workflows 

E D U C A T I O N  

A.A.S. Commercial Art 
Nassau Community College 
2013 – 2018 

P R O F I L E  

Graphic designer with over 12 years experience in graphic design, 10 years in 
illustration and 11 years in web design. Specialized in creating digital content 
such as social media marketing, logos, presentations, banners ect. Seeking to 
explore more aspects and challenges of design such as advertising, presentation 
and web design in the creative industry. Efficient in communicating and problem 
solving to provide visual solutions in the respected timeframe. Graduated 
Nassau College with an Associates in Commercial Art. 

E X P E R I E N C E  

Graphic & Web Designer / Marketing Designer 2022 – Present 
PNA Technologies - New York, NY 
•  Design and maintain company web pages, landing pages, and digital assets 

supporting marketing campaigns and product visibility. 
•  Develop marketing materials including social media graphics, promotional 

banners, presentations, and branded collateral. 
•  Utilize Adobe Creative Suite, web design tools, and CAD programs to produce 

both marketing and technical visuals. 
•  Maintain brand consistency across website, marketing materials, and 

technical documentation. 
•  Manage multiple concurrent projects in a hybrid creative and engineering-

focused environment. 

Graphic Designer Mar 2019 – Nov 2020 
Universal Music Group / Bravado - Manhattan, NY 
•  Responsible for leading/developing/delegating and executing design for each 

project across tour, e comm, retail and d2c categories for bravado’s heritage 
artist genre. 

•  Reported to and partner with the marketing director for all projects. 
•  Responsible for on-time delivery of the highest quality product. 

Graphic Designer Sep 2016 – 2019 
Texas Black Expo Organization - Houston, TX 
•  Responsible for designing the layout and color theory to develop creative 

concepts. 
•  Ensured communication/graphics is consistent and reflects the brand 

standards, mission values, culture, and strategic priorities of the organization. 
•  Collaborated within the team and across functions to execute and produce 

creative graphic solutions. 
•  Photography – responsible for photo editing (project dependent), product 

photo library management. 
•  Develop presentation of all internal communication letters. 

Graphic Designer Jun 2014 – 2018 
Etched Communications — Houston, TX 
•  Conceptualized visuals, based on project requirements to meet company 

goals. 
•  Managed multiple projects simultaneously and effectively prioritized project 

task. 
•  Worked with outside vendors regarding ongoing projects. 



•  Schedules and tracks projects to ensure timely completion within our Project 
Management tool. 

•  Saves all files using proper naming conventions and cataloging. 
•  Point persons for all designs for department partner’s collateral as requested 

and briefed in. 
•  Work with Marketing to understand business objectives and departmental 

goals. 
•  Produced materials in a multitude of media (Flyers, Postcards, 

Advertisements, Brochures, Social Media Assets, Html, Emails, etc.) 
•  Performs other duties and projects as assigned. 
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B2B & Corporate

In-house and agency brand systems, capabilities
decks, marketing collateral, and corporate identity work
for B2B clients across aerospace, defense,
manufacturing, and consulting.
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Event & Brand Systems

Multi-year design programs for major conferences and
events. Sponsor packages, impact reports,
advertisements, and proposal decks built as repeating
annual systems.
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Brand Identity Systems

End-to-end brand systems including identity,
packaging, digital interfaces, environmental design, and
campaign visuals across consumer goods, wellness,
and public sector.
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PROPOSAL DESIGN — PUBLIC SECTOR

Gateway Development Commission — Hudson Tunnel
Sample proposal design pitching a unified social media system and fact sheet for the Hudson Tunnel
Project. A navy and gold communications framework built around program impact, project milestones, and
federal partnership credibility.

Social Media System & Brand Guidelines

Fact Sheet

Spec proposal — not produced or affiliated work.
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BRAND SYSTEM — DIGITAL & ENVIRONMENTAL

Kent's Whole Foods — Digital, Social & Fleet
Brand applications extending the Kent's system across mobile commerce, social storytelling, in-store
campaign visuals, and last-mile delivery fleet. Same voice, scaled to every touchpoint a shopper meets.

Mobile App UI Social Media Posts

Delivery Fleet Campaign Visual
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BRAND SYSTEM — LUXURY E-COMMERCE

Scentique — Mobile Perfume Boutique
Premium boutique brand system for a mobile-first perfume retailer. Charcoal and soft gold palette, Playfair
Display and Poppins typography, and a complete identity rollout across packaging, social, app screens,
and out-of-home billboard.
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BRAND SYSTEM — WELLNESS & MENTAL HEALTH

Transcend Therapy — Wellness Brand System
Calm, modern brand system for a mental health practice. Sage and warm neutral palette, Playfair Display
and DM Sans pairing, and a full rollout spanning website, mobile app, ad campaigns, social content,
business cards, and printed stationery.
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Web Design

Marketing sites, editorial layouts, and digital storytelling
across creative production, real estate, fitness,
advertising, and education sectors.
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Marketing Collateral

Brochures, business cards, event invitations,
retractable banners, postcards, and personal-brand
promotional design across education, hospitality, and
personal branding.
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Social Media

Platform-native social design: carousels, post systems,
and quote graphics built for scrolling, swiping, and
engagement-driven feeds.
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Concept & Advertising

Spec and conceptual advertising work, lookbooks, and
brand pitch decks across spirits, fashion, and lifestyle
categories.
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Cover Art

Album and single cover design for independent
recording artists. Range across photographic
composition, illustration, and typographic treatments.
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Logo & Identity

Twenty-five plus logo and identity systems across
technology, hospitality, retail, education, fitness, and
entertainment categories.
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